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Major Challenges

* Non-transparent and/or inconsistent criteria between institutions

° assessment methods/components

* assessment weighting
* The course is tied to the regulated professional body

* High mobility of the students




Possible Solutions

* Invitation of other (local and overseas) institutions 'academia to be the
course’s academic advisors

* Standard set of rules/guidelines with elaboration for assessing course
equivalency

* Adopting good practices from overseas 1nstitutions

* Close collaboration and partnership



