Subject Description Form

Subject Code SFT321FS

Subject Title Environmental, Social, and Governance in Fashion
Business

Credit Value 3

Level 3

Pre-requisite/
Co-requisite/
Exclusion

Exclusion: ITC3205T Sustainability in Fashion and Textiles

Objectives

The subject provides an insightful and holistic understanding
of the environmental, social and governance (ESG) issues in
the fashion and textile industry. It aims to illustrate the strategic
importance of ESG management in contemporary global
fashion supply chain. It also equips students with analytical
and problem-solving skills to formulate ESG strategy which
can enhance competitive advantage for fashion businesses.

Intended Learning
Outcomes

On successfully completing this subject, students will be able
to:

(a) understand ESG concepts and relevant theories inthe
context of fashionbusiness;

(b) manage ESG issues with major stakeholders;

(c) formulate ESG strategy and design operation procedures
toimprove both ESG and financial performance for
fashion business;

(d) integrate key ESG factors in fashion business strategy;

(e) evaluate the current challenges of ESG facing fashion
business and the society and provide viable solutions;




Subject Synopsis/
Indicative
Syllabus

(1) Introduction
Concepts of ESG, sustainability, corporate social
responsibility and business ethics.
ESG strategy
ESG metrics and performance impacts

(I1) ESG standards
ESG regulations
ESG standards, disclosure, and compliance

(111) Integrating ESG in fashion business
Green investment
Sustainable innovation and solution
Business and social sustainability
Corporate diversity and inclusion
Risk and crisis management in ESG

(1V) Contemporary issues in ESG in fashion business
Sustainable development goals and challenges
Natural capital and resource management
Responding to climate change

Teaching/Learning
Methodology

Fundamental concepts and methods for analysing and
resolving problems will be introduced through lectures.
Business case studies for group discussions within tutorial
classes will allow students to practise approaches of assessment
and negotiation, and evaluation of the bestpractice.

Major stakeholder groups will be invited to deliver seminars to
share their perspectives on fashion sustainability. Stakeholder
groups related to ESG in fashion sectors will be invited.
Students will be encouraged to join factory visit trips and site
visits of local communities related to fashion sustainability.

Assignments will be given to students to stimulate them to self-
learn, through paying attention to a wider scope and current
advances in the fashion industry.




Assessment
Methods in
Alignment with
Intended Learning

Specific assessment % Intended subject
methods/tasks weighting | learning outcomes to be
assessed (Pleasetick as
appropriate)

Outcomes - a b  c}d €
Continuous 50% vlvlv v
Assessment
1. Test 25% v v
2. Group project 25% VI Ivi v IV |V
Examination 50% VIV
Total 100%
Explanation of the appropriateness of the assessment methods in
assessing the intended learning outcomes:
The students’ understanding and development in study will be
assessed by their assignments and tutorial activities. Their
knowledge and ability gained from the subject will be tested by
multiple-choice and essay questions in the final exam.
Student Study Class contact:

Effort Expected

e Lecture 26 Hrs.
e Tutorial 12 Hrs.
Other student study effort:

e Assignments 67 Hrs.

Total student study effort 105 Hrs.
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