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Abstract
A critical problem for managers is finding ways to encourage employees and customers to engage in valueadded activities that benefit either the organization or broader consumption communities around their products
and services. To further understanding of such behavior, we argue that research needs to examine how
mindfulness can drive either innovation within, or decisions to maintain, existing routines. The development of
domain-specific definitions and measures of mindfulness are necessary to do this. To demonstrate the value
of this approach, we draw on Langer’s (1989; 1997; 2004) high-order conceptualization of mindfulness to
develop a conceptual and operational definition of mindfulness with Information Technology. In two empirical
studies, we illustrate how IT mindfulness relates to value-added user innovation in the context of post-adoption
technology use. In our first study, we outline how we developed a domain-specific measure of IT mindfulness.
In our second study, we connect IT mindfulness to three value-adding post-adoptive behaviors: trying to
innovate (Ahuja et al. 2005), deep structure usage (Burton-Jones et al. 2006), and continuance intention
(Bhattacherjee 2001). Even when controlling for established predictors of IT use (e.g., perceived usefulness
and computer self-efficacy), we demonstrate that IT mindfulness predicts both the deep structural use of IT
and trying to innovate with it. The presentation concludes with a discussion of how we can translate our
domain-specific mindfulness post-adoption findings to add value to research examining leadership, social
media, and emotion in organizations.
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