MASLL

Maoster of Arts in 3ilingual Corporate Communication

PRERBHU R ET RN

Under the MA Scheme in Chinese, Linguistics and Translation (MASCLT)
EFIY\ EEEIEEE;% n%yﬂﬁait E%*E%Z_

Version of September 2025
20255F9 A R

*Please visit LST web page for the latest programme information.
*am g B STHRN LA BN AT R B

THE HONG KONG Department of Language
Q POLYTECHNIC UNIVERSITY  Science and Technology
TR EERSREMER



FProgramme Highlights

72017-BCF (Full-time 2 B#l) Tor15years (Ful-time)
187 1.5 F (=H)
72017-BCP (Part-time F&s& ) 3years (Part-time)
3 (FREH)
Tuition Fees 2& No. of Credits Required 2
HK$6,900 per credit 31 Credits 24
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¢ ABachelor's degree from a recognised institution.

¢ Ifyouare not a native speaker of English, and your Bachelor's degree or
equivalent qualification is awarded by institutions where the medium of instruction
is not English, you are expected to fulfil the University's minimum English language
requirement.

¢ Applicants may be required to attend interviews to further demonstrate their
language proficiency.
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Programme Aims  Ghile = is

especially in the context of Greater China.
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Note: No credit fee will be charged for the 1-credit subject “CBS5T01 Professional Ethics and
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MA in Bilingual Corporate Communication (MABCC) aims to draw upon the
strengths of LST in language-mediated communication (LMC), sign-mediated
communication (SMC), bilingual & cross—cultural communication as well as China
studies to cultivate and equip students with attributes that are essential for having
a successful career in corporate communication. These attributes include
sophistication in the use and interpretation of language and signs, and good
communicative sense about norm-variation in cross—culture exchanges,
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MABCC graduates are expected to have developed:

Professional Competence

m agoodunderstanding of the internal workings of LMC and SMC;

m agood sense of the within—culture and between—culture
communicative norms and practices of the region;

m agood knowledge of corporate expressiveness and corporate
communication functions such as stakeholder relations,
corporate-identity building & corporate branding;

Strategic Thinking

m agood grip of the intricacies related to LMC/SMC conducted
ina b|||ng%|ual, cross—cultural environment, particularly in the
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corporate context of the region;
Lifelong Learning Capability 28
= the ability to develop high—-quality oral and written corporate n REINER D EOE TR REE;

messages in both Chinese and English;

m the ability to conduct independent research using appropriate
methods on a selected topic in corporate communication.
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Many in—service staff undertake MABCC and many of them reported receiving salary increment or promotions at work after their study at
MABCC. Other MABCC graduates can successfully find employment in the field of corporate communication, public relations, media,
journalism, language, marketing and other relevant functions. Some examples of the international and local corporates employing MABCC
graduates include:
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Alibaba P2 EE

China Mobile Limited I EI#1

China Ping An Insurance $E*F3Z{R &
Tencent &

PCCW &M &H

UNICEF Hong Kong MG EIR BEREEHEHEEE
Unilever China B#&H|ZE D E

Fleishman Hillard

Hil+Knowlton Strategies

Ketchum
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LST Postgraduate Scholarship is an entry scholarship, which offers a 50% tuition waiver to aﬂplicants with outstanding intellectual
potential to complete an MA thesis and have achieved excellent academic results in the qualifications already obtained.

LST Distinguished Postgraduate Scholarship is a graduation scholarship, which is worth 50% of the tuition fee for graduates who have
completed their MA thesis and graduated with excellent academic achievements.

No separate application is required for the scholarships. Applicants who have submitted their application will be automatically
considered for the Entry Scholarship.

LSTreserves the right to change or withdraw the scholarships when necessary. For details, please visit: www.polyu.edu.hk/Ist
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MABCC is one of the leading master’'s programmes in
corporate communications in Hong Kong. Students can
understand and explore further in the industry in a good
learning atmosphere. Lecturers are passionate about actively
engaging with students, professionals and practitioners in the
field. No doubt you will find this programme wonderful!
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S, FIZREFHARTHEER, ZSBIRmAN, FEFHEBLE Marketing & Communication Manager at Hongkong Land

: At TEEEH, SHEERE, MBI R E E Visiting Lecturer of MABCC Programme
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I'm so glad about making the decision to join MABCC in 2015 where I've met and
learnt from inspiring and caring teachers, surrounded by friendly and creative
peers, and studied in a convenient and well-designed campus. The knowledge and
skills acquired in MABCC have helped me open career doors in global brands like
QOgilvy, Tencent, TikTok, Alibaba, and most importantly, paved my way in becoming a
communication expert in the world leading technology corporations.
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Brand Specialist at Alibaba 2, MABCCHIMES, A4 MR IERFDE PSS,
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/Q Enquiries &

For academic matters, please contact: For general information, please contact:
INEERTE R, EHES: WHERMSE, R
Programme Leader SRi2 £ 1E: LST General Office BHIWNE
Prof. LIU Ming 21|87 BIR U Tel 8B5E: (852) 2766 7454
Email E#): minglliu@polyu.edu.hk Email E#B: Ist.tpg@polyu.edu.hk
LST Website Programme Details Application
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