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Foreword BI S

Dear readers,

Welcome to the inaugural issue of ASCEND), a publication dedicated to sharing the entrepreneurship stories
and happenings of The Hong Kong Polytechnic University (PolyU) community.

Entrepreneurial mindsets and skills are very much needed in today’s dynamic and ever-changing environment.
We therefore offer holistic education, seed grants, incubation and acceleration support to foster innovation and ‘Do
Well Do Good' entrepreneurship development among PolyU members to generate social and community impact.

Every year we disburse more than HKS10 million to support 40 to 50 start-ups and students’ innovation
projects, benefiting more than 270 start-ups since 2011. In 2017, we launched the co-creation space, PolyU
InnoHub, at the main campus and PolyU Shenzhen Base as a nurturing ground for our next generation

of young entrepreneurs. We are also committed to fostering synergjistic partnership to build thriving
entrepreneurship ecosystems for promotion of social and economic development. | would like to take this
opportunity to express my sincere gratitude to our industry mentors, entrepreneurs-in-residence, judges and
partners for their generous support over the years for PolyU’s endeavours in entrepreneurship.

In this first issue, you will come across the fascinating entrepreneurship journeys of five start-ups in weathering
the ups and downs in their ascent to success. | am sure you will find their stories engaging and inspiring.

Hope you will enjoy reading our inaugural issue of ASCEND'. See you in our next issue.
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and comprises
g ‘correction zones’
es) and the ‘defocusing
ower degrees) extending
wards the periphery. Light going
through the correction zones is focused
on the retina to give the wearer
a clear image, while light passing
through the defocusing zones is
projected in front of the retina. The

and operational
ook out a green box
priefcase and said, this is our
generation of product. You can't
disregard it if you want to know the
whole story!

From A Theory to Merchandise

The little box contains only one pair

of the first-generation contact lenses,
which are customised according to a
child's eyeballs. Its launch had been
met with huge popularity, but Jackson
remarked that children would easily
damage the contact lenses and the
three-week lead time for customisation
was also less than ideal for myopia
control. ‘We wished to make disposable
lenses, but the manufacturing cost was
too high and we first settled with a
customised version!

ement, the

ng his alma mater’s
esearch achievement than
ng profit. ‘As an optometry

graduate, without a doubt | have to
bring such an outstanding invention
of my department to the market!
Jackson recalled that after launching
the first generation of products, they
reached out to local optometrists and
had them give recommendations to
consumers. ‘Network is also key, given
that these optometrists are our seniors
and juniors at PolyU!

myopia control,
ond generation is
great. As in September 2019,
tart-up has already sold 50,000
boxes of the second-generation
lenses in Mainland China, and the
tally is expected to reach about
100,000 boxes by year end. ‘Our
goal is to sell 1 to 2 million boxes,
hopefully every child with myopia
can wear our lenses.” Leveraging
their extensive people network, the
company has secured financing close
to HKS2 million in just three years in
addition to the HKS1.1million funding
support from PolyU, underscoring the
investors' confidence in the prospect
of the business.

DISC lens is a bifocal soft contact
lens of concentric rings design, and
comprises a series of alternating
‘correction zones' (normal degrees
and the ‘defocusing zones' (lower
degrees) extending towards the
periphery.
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The sales volume of the
second-generation DISC
lenses is expected to reach
about 100,000 boxes by

year end.
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(left) Professor To Chi-ho, Chair Professor
of Experimental Optometry at the School
of Optometry led the research team of
DISC lenses.
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The Seven-year

‘Roller Coaster Ri
Behind the

)

Al-powered App that
Takes Body
Measurements

for Online Tailors

Andrew Zhu Shuaiyin, a Sichuan
native, took us to the House of
Innovation and began to ably
demonstrate on a tablet the result of
a seven-year research with his team.
Incorporating artificial intelligence (Al)
into the fashion universe, Andrew’s
mobile app takes precise body
measurements of the user by just
taking a few photos. Online retailers
and tailors are set to benefit from the
app’s data collecting power.

In the past years, Andrew has been
immersed in the studio day and night
to tackle the uncertainties in marketing
the product and obstacles scattered
along the path of entrepreneurship.
But he never has a moment of doubt.
‘I'm very confident as the product has
been proven theoretically feasible, and
the more problems | encounter the
more | want to work it out. Overtime
work is my pastime.

The Five Innovators

Founder, Shenzhen TOZI
Technology Company Limited
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Andrew, 33, the Bachelor’s degree
holder in computer engineering

from Mainland China came to Hong
Kong in 2010 to pursue a Master
study. At first glance, his choice of the
Institute of Textile and Clothing (ITC)

at PolyU may look like a misfit. ‘On
open day, | talked to ITC's professors
and found that they were interested

in researching the Al technology.

So, | decided to join. Andrew added
that in order to make Al technology
available to everyone, the direction of
Al research could no longer stay at the
academic level. It must be tied up with
the practical application in daily life.

Trial and Error Pays Off

Andrew and his team, altogether four
people, kick-started an in-depth study in
hope of coming up with an Al solution
for the industry operators to solve the
problem of overstocking. This pursuit
took them seven full years. ‘The theory
has been proven for its feasibility, so I'm
never too worried. But when it comes
to practical operation, we have to go
through relentless trials and errors. For
example, the original image recognition
feature only worked on photos with
users wearing tights in front of plain
backgrounds, which obviously would

work against the behaviour and habits
of consumers. And these were just the
tip of an iceberg in the R&D process.
Andrew said the team spent about
four years optimising the application,

‘In addition to problem solving, we
have incorporated new ideas to make it
easier to use!

By 2015, when smartphones became
a necessity and the technology was
ripe to go live, Andrew and his team
officially launched the product in

the market, allowing consumers to
take their own measurements for
online shopping. They have since
successfully cooperated with different
apparel powerhouses and taken the
technology to the international market.
‘A Japanese brand offering tailor-
made clothing had seen high staff
recruitment and training costs. Our
technology has effectively reduced
their expenses, added Andrew.

Seven years of hard work has paid off.
There is still a long way to go, Andrew
said with a modest smile. He explained
that they still have to continuously
improve on the product quality, as well
as data security and stability issues. ‘This
is our first product and we will expand
our product range. Gym customers,
for instance, may want to track their
own data. There are still many potential
products to develop!

Getting Used to Roller
Coaster Rides

When it comes to the company's

future developments, Andrew was
eager to share his vision on the many
possibilities. He admitted, however, the
company had struggled with problems
in the industry chain during the initial
stage. 'In the case of tailor-made
clothing, consumers might not be

able to accept such change. As for the
supply chain, when tailor-made service
becomes available online, the sudden
influx of orders might create a lot of
troubles if order fulfilment depends only
on tailors’ Andrew pointed out the team

have spent a lot of time communicating
with clients to build confidence and
carry on the partnership. Since its
establishment in 2017, the company has
received several angel investments of
approximately HKS20 million in addition
to the HKS1.2million funding support
from PolyU, which is a testament to

the confidence of the investors in the
prospect of the company.

After graduating with a PhD in 2017,
Andrew had not settled for a stable job
and life of a typical office worker. He
instead embarked on the strenuous
path of entrepreneurship that felt

like a roller coaster ride. ‘I believe all
entrepreneurs share the same feeling -
sometimes you are extremely confident,
but sometimes you feel extremely
abased. The mood swings have taught
Andrew to have better control of his
emotions and deal with various crises
as if it were just another day. The only
way to overcome the fear of riding roller
coasters is to keep riding them! Face up
to pressure and anxiety with the right
attitude and concentrate on solving the
problem instead of burying yourself in
worries, he said.

Embrace the Boundless World

Starting from a four-member R&D
team, the firm has grown into a team

. Please check your profile .

pasur

Generate M

of 18 members with Andrew holding

a managerial role. Unlike product
development, corporate management
requires a whole different kind of
expertise. Andrew, inexperienced for
the new role, had to learn about the
relevant theories from books and keep
evaluating his decisions by listening to
different opinions, as such rectifying his
mistakes right away. 1've been refining
my management skills all the time —

| used to look into even the tiniest
matter when there were new members
joining the company, but now I'm
trusting the team and hands-off most
of the time. | think that's a stage that
every manager has to go through!

From the academic research,
application of the theory for practical
use to product launch, Andrew said
the adventure with his team echoes
with the classic Cantopop song Under
a Vast Sky (CBFARZE)). This journey
has broadened my own universe. My
personality has evolved as the company
develops. My horizons are getting
wider. As we received help, | have
discovered many beautiful people and
things. The more you explore in the
field, the more you see and learn from
this boundless world, just like the song
Under a Vast Sky, he said.

Mobile app YIHU' takes
precise body measurements
of the user by just taking a
few photos.
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The image recognition feature
works well without restriction to
user's clothing and backgrounds.

El&#AIhEE T F AR =
R - ALREVER AT o

BIFTELBIFE




Cloudbreakr combines
data analysis and
influencer marketing
to provide clients with

Edwin, 28, gained insight into the social media’s ongoing momentum when he
was studying marketing at PolyU. Aspired to ride this popular wave and leverage

Gain Experience at Work for
A Better Foundation

||l||||, ///////////////

The experience in social enterprise

his expertise, he set up Cloudbreakr, a social media analysis platform. By analysing
big data, the platform is helping SME users and big brands to understand the arketing tools and
/ market trends, create unique content and improve the effectiveness of influencer was a practice for Edwin. Thereafter he - service solutions.
marketing. ‘Cloudbreakr stands for "windsurfer', who stays on top of market trends, briefly worked for a marketing company e 5.8 - 7
// Edwin explained. to gain experience and later formed Cloudbreakr % EU4E 5 1 &
///// /////// a new team for the new venture. WA ERES  REPE
// At present, apart from the local business, Cloudbreakr also operates in four Cloudbreakr rolled out in 2016, which o . T%%@HI,H\&W 8 e AR 75
/ important Asian markets - Singapore, Taiwan; Thailand and Malaysia - and combines data analysis and influencer ' _ﬁ (,ﬁ HE -
/ has partnered with more than 200 international brands. With such a promising marketing to provide clients with f };P__ M m r_.

prospect, it has already raised tens of millions of funding. But Edwin admitted

My

The Trend Catcher:
Influencer Platform
Founder Rides the
Tide of Big Data

Co-founder, Cloudbreakr

cloudbreakr.com

The Five Innovators

that his windsurfing endeavour has not been free of hardship and there were
frustrating moments. How did he get out of the predicament?

Averse to Study: The Beginning
of Entrepreneurship

Never quite interested in academics
since Edwin was a kid, he said this
disadvantage’ paved his way to
entrepreneurship when he studied
marketing at PolyU. ‘| didn't care

for studying in university. Then the
professors and the department
staff advised me to take part in
entrepreneurial competitions, which
I've become fond of!

In his third year at PolyU, Edwin was
awarded a HK$120,000 seed fund
from the PolyU Micro Fund Scheme for
establishing a social enterprise, which
provided an online sales platform for
restaurants and small and medium-
sized brands to run one-for-one
marketing on ‘suspended’ services
as an effort to promote consumption
with conscience. The experience
has made him think a lot and led
him to contemplate the creation of
Cloudbreakr. ‘Following the experience,
| really wanted to create a software to
identify the right spokesperson and
media for different brands, and find out
how key opinion leaders and online
_ public opinions have an impact on the
= brands’ value online’

marketing tools and service solutions.
This project was also supported by the
HKSTP-PolyU Tech Incubation Fund.
He recalled that upon the company’s
launch, for a client whose product
design conveys a strong sense of social
mission, his team helped the brand to
identify bloggers and celebrities who
are enthusiastically involved in charity,
as well as media keen on charity

news coverage. The series of publicity
manoeuvres gave a significant boost to
the brand’s charity sale.

Although the company fared well at the
beginning, Edwin soon encountered the
first challenge. He believed it was due
to their focus on Instagram analysis —
while their competitors in the market
were running Facebook marketing or
other related businesses. Many brands
also did not pay much attention to
Instagram and allocated bulk of their
resources to Facebook. Edwin had

to wait for the right moment. ‘It takes
time to educate the market. When

the growth of registered users failed

to convert into business, we had to
consider different attempts. Suddenly,
the business opportunities come in.

Edwin went on to explain, ‘At that
time, we must work hard at building
customer confidence. We knew that,
in the field of analytics software, we
can't compare with international and
Mainland Chinese companies in terms
of resources. Our edge, however, is the
precise analysis of the local market —
for example, users were able to know
about market trends through emails
and articles. It took only several weeks
to see results’

Brace for Herculean Tasks and
Keep Trying

From the entrepreneurial practice in
campus life to expanding Cloudbreakr
into overseas markets, Edwin is a rare
case of diving into entrepreneurship
right after graduation. He referred to
the whole journey as long-distance
running, scattered with hurdles such as
issues on personnel changes, products
and data collection. Once overcome,
they leave behind a valuable
experience. Edwin recounted how

a partner’s departure made him feel
pity and worried about deterring the
investors. Instead, investors remained
full of confidence and supported
Edwin with a cheque, saying, 'l

have faith in you, just go ahead with
confidence! In addition to the courage
of trying and optimism to embrace
failures, he credited the team's
eagerness to act and determination
for being able to overcome every
challenge.

The road to entrepreneurship often
brings personal growth. Looking back
at the three years since Cloudbreakr
was created, Edwin saw a lot of
changes in himself except for one
thing — he still resists admitting defeat.
‘| was quite naive in the past and took
action without much consideration.
But with more experiences, I'm now
able to see things from different
perspectives, for instance clients don’t
only care about effectiveness, but also
policies, costs, etc’

‘Cloudbreakr is Like a Point-
and-shoot Camera’

Nowadays, consumer brands,
institutions or even political parties
reach out to the general public
through social platforms. With trending
topics on the Internet changing at
lightning speed, Edwin had high
hopes for future developments in big
data at Cloudbreakr. Big data will drive
the application of Al, which will not
only track trending keywords or topics,
but also develop insights into the
connections between hot topics and
even predict future trends. ‘If a brand
intends to seize on a topic, we can use
our tools to identify what's happening
in different regions. Such data will
effectively help customers to plan
future marketing strategies, positioning,
content and so on!

For an entrepreneur, the company is no
different from his own child. Edwin felt
that, however, Cloudbreakr resembles

a point-and-shoot camera, and that he
would be an enthusiastic photographer.
‘Not every shot by a point-and-shoot
camera is a good shot. Sometimes it
was overexposed and failed. Sometimes
it took a great photo and | would
ponder how to duplicate this success.
For me, Cloudbreakr is where ideas
come true. Without it life might be

dull. Now I'm full of motivation to keep
pushing for my goals!
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Edwin had high hopes for future developments in

big data at Cloudbreakr to develop insights into the

connections between hot topics and even predict

future trends.
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Ol-turned-entrepren
Sees Silver Lining af

Years, Reveals Passi
Key to Perseveranc\

‘Entrepreneurship is so difficult, said
Nicole with a firm voice. ‘If you didn’t
start with enough passion, you will
quit fast when you encounter just a
few small setbacks in the way’

No one is born to be an entrepreneur.
In Nicole’s hands was a camera lens
for mobile phone - the seemingly
unremarkable accessory was the first
product she and her team successfully
launched in the market five years
since the company’s inception. ‘|
enjoy doing something from scratch.

| derive the greatest satisfaction from
my business when'the final product
can receive a “wow” feedback:

Since the advent of smartphones,
both the markets for mobile apps and
mobile phone accessories have seen
increasingly fierce competition. To
deliver a wow-worthy product and
raise funds in seven digits, how much
efforts have Nicole and her team
devoted to making it all happen?

The Five Innovators

Just a moment ago the 34-year-old
business owner murmured, ‘| don't
know what to say. Once the camcorder
was up and running, however, she
gave an introduction of the company
and products like a silver-tongued
salesperson. Nicole said she has a
restrained character and is not good

at rhetoric. But as pitching is part of
the entrepreneur’s routine, she could
only put her head down and plough
ahead. ‘A clip | saw earlier says fake it till
you make it. Open arms make yourself
look stronger and more confident’

Nicole does not only boost her
confidence with her straightened waist
and opening arms, that was also her
posture in quitting her full-time job

for entrepreneurship five years ago.

‘At that time, | worked in the human
resources department of a company.
But due to personnel problems and
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corporate culture, | was working

quite unhappily and | decided to
leave! Others might switch job or
launch a new career, but instead she
accepted an invitation from her former
secondary school classmate to open

a start-up together. She was resolved
to steer into uncharted waters. The
company is called NoMatterwhat
Technologies Limited, which made our
attitude pretty clear - we will carry on
no matter what!

From Nowhere to Silicon Valley

Nicole's first product with her partner
was an interactive projection device
targeted at shopping malls and
colleges, but it was not well received

and she admitted it was a bad situation.

‘We had to set up meetings with
investors one after the other, apply for
government funds and borrow loans

The second-generation 360 lens — when used with the mobile

app. a user can shoot panorama and ultrawide-angle photos

without consuming power, in addition to anti-shake and movie

camera movement features.
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from banks to maintain operations.
Unpaid at that time, | had to stick with a
simple diet’

When the interactive projection device
failed to bring them good fortunes, they
continued to explore other potential
opportunities. In 2016, the team
developed a 360-degree camera app
with the support of the HKSTP-PolyU
Tech Incubation Fund. The experience
brought by the free app was priceless —
they took part in the Techcrunch Startup
Battlefield, in which only 25 teams of
the 1,000 worldwide applicants could
present their business cases at Silicon
Valley in the United States. Nicole's
team was among the chosen ones.

‘We did not win the cash prize, but we
had many interviews with media from
different countries. Awareness of our
product spiked and we secured funding
from angel investors.

From the first product that made no
noise to presenting a product on a
stage in Silicon Valley, it took two years
to draw people’s attention. Nicole
smiled again, ‘| was really grateful
because | had been preparing all the
time without knowing where it would
go before the product received global
recognition in a competition. | felt that
all the efforts became worthwhile!

Daring to Break Through
Conventions

Even though the Silicon Valley
presentation brought them awareness
and investors, Nicole and her partner
did not settle for complacent. She
recalled a Silicon Valley investor asking,
‘when you take a 360-degree photo,
yourself can't be photographed, right?’
This question had been lingering in
Nicole's mind and the team began

to develop a 360 lens for mobile
phone, an idea that has respectively
been funded by the PolyU Micro

Fund Scheme and the PolyU Tech
Launchpad Fund. ‘We first considered
solving it within the mobile app, but
that turned out to be impossible. Then
an idea sparked — why don't | jump

Nicole OR

Co-founder,
NoMatterWhat Technologies Limited

fusionlens.com

out the mobile app framework? So |
started designing the lens. Developing
a hardware is very different from
writing a programme. With no
expertise in optics, Nicole's team had
to do it all over again — starting with a
research of other brands' lenses. ‘From
gathering to research to looking for
the right factory in Mainland China, it
had taken more than a year’

But things did not turn out the way
they wanted after the first generation
of lens was introduced to the market.
Later, the team set out to develop a
more versatile second-generation 360
lens — when used with the mobile
app, a user can shoot panorama and
ultra-wide-angle photos, in addition
to anti-shake and movie camera
movement features.

Did they worry about repeating the
first generation’s mistake? ‘I had full
confidence in it because a 360 camera
generally costs over a thousand
dollars, but our lens is relatively
affordable and delivers the same result
without consuming power. It was a
major breakthrough!

‘Persevere in Doing What You
Love’

In her 5" year as an entrepreneur,
Nicole’s company is finally earning

a monthly income of six digits from
selling the second-generation 360
lenses. The figure still fell short of their
target, the product nonetheless is the
team'’s first successful product to enter
the market. In hindsight, Nicole's road
o entrepreneurship was strenuous. At
its worst, she had struggled with payroll
and rent at the end of every month.
‘There was a time that though | was fully
aware that we couldn’t pay for wages,

| had to pretend everything was fine in
office while frantically contemplating
ways to raise new funds!

When talking about the tough times,
Nicole always spoke fervently with a
smile. Has she ever thought about
giving up? ‘No, because this is what

| really love! Her smile was replaced
with a firm expression. ‘| know myself
better and become stronger after
starting a business. Because it is
what | love, | will always try to solve a
problem instead of giving up.
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The Five Innovators

The second-generation 360 lens
delivers the same result as a 360
camera without consuming power
and is relatively affordable. It was
a major breakthrough.
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Nicole's team took part in the

Techcrunch Startup Battlefield and . .

presented their 360-degree camera app

A
at Silicon Valley in the United States. ' mmcé
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WEDO GLORAL Co-founders:
Ethnic Minority Deserve
More Choices

In the self-proclaimed international
metropolis of Hong Kong,
misunderstandings about ethnic
minorities still prevail and the options
for minority jobseekers are very limited.
Therefore, Eva and Bosco set up WEDO
GLOBAL, a social enterprise providing
multicultural workshops and guided
tours to educate the public about the
minority cultures and their stories as
part of Hong Kong, meanwhile offering
training to the minorities to facilitate their
social integration in future.

Eva and Bosco metin “The PolyU
Volunteers' when they were studying
at PolyU. Back then Bosco participated
in a three-month multicultural training
programme in Canada, meeting young
leaders from 18 different countries
and regions. ‘This training has made
me realise that there are actually
many ethnic minorities in Hong Kong,
and their lives are facing difficult
circumstances!

Unlike Bosco, Eva has always been
drawn to the exotic cultures of different
ethnic groups. She explained that

she had earlier organised a volunteer
service group to visit Sri Lanka, where
the locals” way of living and culture had
a profound impact on her. I'd got many
shocking moments. The reason for
eating with hands, for example, is not
due to the lack of resources or poverty,
but because they think using five
fingers to eat is more efficient than any

The Five Innovators

tableware, especially in mixing food. Eva

believes that different ethnic cultures
have their own wisdom of living, and
hopes Hong Kong people could have
the opportunity to learn more about
them. Since then, the duo began to
dig deep into the ways of living and
cultures of ethnic minorities, making
new friends of different ethnicities.

From a Sideline to a Whole-
heartedly Career

In 2011, Eva and Bosco established
WEDO GLOBAL with financial support
from the PolyU Micro Fund Scheme.
However, they kept their full-time jobs
soon after inception and it remained
a part-time venture. ‘In the beginning,
we were in charge of youth activities
at the Student Affairs Office of PolyU
to promote communications among
local, Mainland Chinese and overseas
students, continued Bosco. ‘We also

Eva and Bosco hope that by providing

training and employment opportunities

to members of ethnic minorities, and b

encouraging them to ‘share their own stories

in person’, they can narrow the gap between

ethnic minorities and the general public.

EvalBoscofs B B R 7| ks e T )
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worked at the Social Enterprise Summit
to build networks and gain related
knowledge! Eva recalled, 'then | thought
if | had made up my mind and was
determined to grow the business, |

must devote myself to doing it So they
decided to quit their day-time jobs to run
the social enterprises full time.

Having abandoned stable jobs, they
were bound to face many uncertainties
on the road of entrepreneurship.

Did they struggle at that time? Sure,
livelihood was the main concern, said
Bosco. ‘But we soon discovered once
we were committed to it. We would
keep finding ways to tackle problems.
The company was growing so fast
that it was beyond our expectation’
The philosophy that underpins WEDO
GLOBAL has given rise to a distinct
operating model — members of ethnic
minorities are trained to become tour
guides and are engaged in the design

of community guided tours, which
enable participants to understand their
cultures. After institutions and schools
purchase the service, participants can
join the tours for free. They believe that
by providing training and employment
opportunities to members of ethnic
minorities, and by encouraging them to
‘share their own stories in person’, they
can narrow the gap between ethnic
minorities and the general public. As
such the minorities are empowered

to become self-reliant and cultural
ambassadors who connect and
contribute to the communities.

Multicultural Education to
Let Women ‘Be the Star’

At present, WEDO GLOBAL has cultural
ambassadors of different nationalities
with women accounting for 80%,
including secondary school graduates,
university students and housewives.
After training and practising, they will
have the opportunity to take part in the
design of community guided tours to
strengthen their self-confidence and
self-identity. Eva hopes to change the
public opinion and encourage minority
women to work outside, share their
ideas, and even pursue dreams. ‘A
minority cultural ambassador realised

www wedoglobal com

Co-founder,
WEDO GLOBAL

after being a tour guide that many
students are curious about her culture —
this is an opportunity for them to speak
up, to have a ‘Be the Star’ moment,
and to appreciate her own culture,
added Bosco.

Eva and Bosco consider that tolerance,
respect and communications are the
most important elements when working
with people of different races. Eva
pointed out the colleagues of Islam faith
spend the month of Ramadan every
year during which they do not eat or
drink between dawn and sunset. ‘Most
of them would start the day at 4am and
fast all day after having a Suhur meal.
To show our understanding, we would
arrange for flexible working hours so
that they can continue their religious
activities while taking care of their work’

Educate from a Young Age with
Continuous Support

Eva said they will work with more
companies and institutions to provide
more diverse multicultural training with
themes including Diversity Sharing and
Unconscious Bias to promote cultural
integration in workplaces. She stressed
that WEDO GLOBAL would hopefully
become a transit point and help ethnic

Director,

WEDO GLOBAL

-

minorities build long-term career goals.
‘Some members who have participated
in the training have become teachers
or even entrepreneurs. This is the result
we are hoping to see earnestly because
most members of ethnic minorities

in Hong Kong can only get the so-
called “3D" (i.e. dirty, dangerous and
demeaning) jobs. They deserve more
choices to realise their full potentials!

As one of the first 20 accredited social
enterprises in Hong Kong, WEDO
GLOBAL has been established for 8
years. Eva and Bosco have not only
assisted many friends from ethnic
minorities, but also got their fair share of
valuable opportunities: Eva is currently
a member of the Commission on
Poverty, whereas Bosco is a member
of the Advisory Committee on Racial
Equality and Integration of the Equal
Opportunities Commission. They are
now able to propose more minority-
related policies to the government.
When it comes to future developments,
Bosco hopes to provide training to
young minorities, so they can adapt

to the local culture sooner and faster.
‘In addition to on-job training, WEDO
GLOBAL also provides free Chinese
classes to minority groups in primary
and secondary schools. | hope
education can be done at a young age!
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The Five Innovators
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Members of ethnic minorities are trained to become tour guides and are

engaged in the design of community quided tours, in order to strengthen their

selfconfidence and self-identity and let them appreciate their own culture.
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Keep On
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Entrepreneurs Nurtured
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Keep On Stepping
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Since the official opening of PolyU InnoHub in March 2017, 87 PolyU-backed
start-ups and student teams supported by the Student Entrepreneurial Proof-
of-Concept Funding Scheme have been admitted. Starting from FY2018/19,
InnoHub has also been available to applicants of the PolyU Micro Fund
Scheme shortlisted for the final panel interview, providing them with access to
fundamental support, consultation service by entrepreneurs-in-residence and
other InnoHub activities, including joint events with partners as well as local and
foreign collaborators. Major partners engaged in regular local collaborations
include MIT Hong Kong Innovation Node, CoCoon, RISE, corporate incubators
such as The Mills, and overseas enterprises like Singapore Airlines, etc. Plans are
underway to expand the co-creative space at both InnoHub Hong Kong and
InnoHub Shenzhen to accommodate more teams. Expansion works in Hong
Kong are expected to be completed by Q1 2020, while the works in Shenzhen
are set to finish by Q2 2020.

ERInnoHubB2017F3 A EXRAUR - E5EASTHEE A HNIAI 1
XRESEREMSRBESTEIFHNEEBBER - B2018/19WHEE
8  InnoHUb TR TIEAMA R ST EIABRLTENRBEEK - AR 4
EfYHE  BERAIERETEMOERRE - AREfInnoHub/EE) @ BIEE
BERBH - AT IMEE S INEER) - AEHAEIENEERHA ER G E
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PolyU Start-ups Shine with ‘Do Well Do Good’ Spirit

Evidenced by the impressive array of awards won from start-up
competitions in 2018/19, many PolyU start-ups and student
teams have been doing well and doing good, drawing rave

praises from professional experts in their respective sectors.

THE BEST JUMPSTARTER 20 C))‘" =

ASA Innovation & Technology Limited
HAINERAR

« HSBC Sprinter Programme Top 10 Selected Companies
« JUMPSTARTER 2019 — The Best JUMPSTARTER

« JUMPSTARTER 2019 — Most Popular Startups
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Labwork Technology Limited

Hong Kong ICT Awards 2019 - Certification of
Merit in Smart People (Smart Education and
Learning) Award

PolyU Student Project
BREAIAH 1661

Cyberport University Partnership Programme 2019
B8 - KBS ERHETEI2019

Asiabots Limited

Hong Kong Smart City Awards 2018 in
Smart Living — Outstanding Al-powered
Medical Service

20188 B M : HHATEEZBERS
IR &

Designing Future
Techstyle 2019

Techstyle for Social Good
International Competition
. ™
Hong Kong Best Design A\ &rdl)
3

Wendy Law Design Studio

Techstyle for Social Good’ International
Competition 2019 - Hong Kong Best
Design Award

PolyU Student Project
B AZEAIFE : PlaySmart

Cyberport University Partnership Programme 2019
B - KBS ERHFETEI2019

BAUALE [AIEAIE] ABEFX

SEEAVBICEMBARME [BIE61ZF] MELSRE
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PolyU Student Project

B ARZ4TEE : Snaker Spoon

13" International Convention on Rehabilitation
Engineering and Assistive Technology

(i-CREATe 2019) - Global Student Innovation
Challenge — Gold Award (Design Category)
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Jointly established by PolyU and
Shenzhen University (SZU), the
Creater Bay Area International Institute
for Innovations (GBA 13) launched its
flagship programme, Shenzhen-Hong
Kong Start-up Immersion e Internship
Programme in May 2019.

Attracting a total of 76 students from
Hong Kong, Mainland China and
overseas, the 50-day programme
embraced a vision to explore the start-
up ecosystem of the Greater Bay Area
(GBA), Hong Kong and Shenzhen in
particular. Apart from the students
from PolyU and SZU, the programme
also welcomed 27 enthusiastic
students from universities around

the globe, namely Korea Advanced
Institute of Science and Technology,
Korea University, Kyoto University,
Sydney School of Entrepreneurship,
Technical University of Munich,

Keep On Stepping

INIC UNIVERSITY

CNtrepreneurship
mMmersion
Programme Offers

New Insights Into
Greater Bay Area

The University of Warwick and
University of Waterloo. Many overseas
participants have never set foot in
Hong Kong or Shenzhen — in fact, for
many it was their first visit to Asia. Each
participant set out on this trip imbued
with a passion to explore the region
and engage in cultural exchange with
young entrepreneurs.

‘ - *b

\

Swime

2

v

1

Year 3 student, Sydney School of Entrepreneurship

In their first week, all participants
took part in entrepreneurship
training such as Design Thinking and
Business Model. They also paid visits
to several technology companies in
Shenzhen, including ZTE Corporation
and Tencent Holdings, as well as
technology incubators such as

HAX — one of the largest hardware

Shenzhen’s short hardware production cycle took
Daniel by surprise. As a founder of an unmanned
aerial vehicles (UAV) start-up in Australia, he saw
a promising prospect in integrating Shenzhen's
strengths in hardware production with Australia’s
strengths in UAV training.

incubators in the world. They spent a
day in Guangzhou visiting technology
giants like Guangzhou Hi-Target
Navigation Tech Co Ltd. and the
Midea Group.

In the second week of the programme,
all overseas participants continued their
journey in Hong Kong while their PolyU
peers remained in Shenzhen to start
their internship. While no visit to Hong
Kong is complete without admiring
the spectacular urban landscape, the
overseas participants also dropped

by at a number of incubators in Hong
Kong, including Hong Kong Science

& Technology Parks Corporation,
Cyberport, MIT Hong Kong Innovation
Node, to name but a few. They also
took part in a 2-day job shadowing

to gain hands-on experience at

the PolyU-supported start-ups. The
intensive experience not only enriched
the participants’ knowledge in various
disciplines like Internet of Things (loT),
engineering and digital marketing,

but also gave them an opportunity to
be coached by start-up founders on
running a business.

Meanwhile, their counterparts from
PolyU started their five-

week internship at nine companies
in Shenzhen, including start-ups
currently incubated in InnoHub
Shenzhen and well-established

technology companies founded by
PolyU alumni spanning industries
such as healthcare, logistics and

Al. lvan Wong, a year-three PolyU
student in Product Design, was
assigned to a start-up providing smart
caring solutions and products for the
elderly to work as a User Interface
User Experience (UIUX) designer,
responsible for creating functional and
fashionable sneakers for the elderly.
‘The day-to-day real-life experience
of working and living in Shenzhen
boosted my confidence to look
beyond Hong Kong in developing
my career. Now I'm thinking about
realising my dream of setting up a
studio start-up with my classmates
upon graduation to provide industrial
design services targeting the huge
GBA market!

On every Saturday during the
programme, PolyU participants
joined their SZU peers for an intense
full-day entrepreneurship training
hosted by SZU to learn about topics
like New Media Marketing and The
Application of Al with Big Data. All
students demonstrated great passion
and devotion in the classes, as they
preparedthemselves for the most
exciting part of the programme —
the Simulated Roadshow for Start-up
Projects.

The roadshow was held in mid-July at
SZU. Eight teams representing a mix of
PolyU and SZU students pitched their
start-up ideas and business proposals
to the seasoned entrepreneurs

and investors, competing for four
awards. All students put up their best
performance by applying what they
had learnt from the programme.

This first-of-its-kind programme
offered a broad spectrum of learning
modes like entrepreneurship

training, company visits'and start-up
internship to widen the horizons of

all participants, especially those from
overseas. It also connected like-minded
young people from across the world
by transcending language barriers and
cultural differences. They have built
valuable friendship in merely seven
weeks and promised to stay in touch
after returning to their home countries.
[t would be exciting to see them, with
mutual support among themselves,
embarking on their entrepreneurship
journey in the near future.

Master student, Technical University of Munich

Robert was deeply impressed by the
government support and favourable
policies made available for start-ups in
Hong Kong and Mainland China. The
trip was beyond his expectations and
having taken a glance at the robust
start-up ecosystem here, Robert is now
considering plans of starting a new
business in GBA.
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Hong Kong Techathon Turns
Technology into Business

Hong Kong Techathon celebrated its
4" anniversary since its launch in 2015.
Co-organised by PolyU, City University
of Hong Kong, Hong Kong Baptist
University and Hong Kong Science &
Technology Parks Corporation, the
3-day event held over the weekend in
November 2018 attracted more than
200 students and members of public
learning how to develop technologies
or innovative ideas into viable business
models. Four winning teams were
selected and awarded a fast pass to the
final panel interview of the PolyU Micro
Fund Scheme.
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Driving Knowledge
Enhancement through
Fundraising Bootcamp

Fundraising Bootcamp, first launched

in 2017, marked its third cohort in early
August 2019. The three-day bootcamp
covered a range of important topics
related to start-up fundraising, including
anatomy of investment term sheets,
negotiations with and pitching to
investors, etc.
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Lean Launchpad Programme
Fosters Knowledge Transfer of
PolyU Technologies

Leveraging on the successful launch
of the PolyU Lean Launchpad
Programme pilot cohort in 2018,
PolyU successfully hosted the second
cohort from April to July in 2019.
Paired with an experienced industry
mentor, each admitted team went
through a 10-week evidence-based
journey to uncover the market

and application potential of their
scientific research and to validate the
commercialisation pathway. Looking
forward, PolyU MBA students will also
take part in the next cohort in 2020.
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Delegation Visits Bring New
Overseas Market Insights

PolyU’s effort to expand overseas
outreach and partnership has
generated positive results, with

some start-ups expanding into other
markets in the Greater China region
and ASEAN countries in recent years.

In November 2018, six PolyU’s start-
ups participated in Meet Taipei, the
largest entrepreneurship conference
and exhibition event in Taiwan. In June
2019, another delegation representing
five health tech start-ups participated in
the Innovfest Unbound in Singapore to
explore business and market expansion
opportunities in South East Asia.
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Entrepreneur Day Presence
for Outreach to Potential
Customers

Joining the event for six consecutive
years since 2014, PolyU participated
in HKTDC Entrepreneur Day 2019

to showcase the latest batch of
student innovation projects and start-
ups as part of its exhibits. The key
entrepreneurship event in Hong Kong
attracted over 18,600 visitors, giving
them an opportunity to understand and
appreciate the services and products
provided by our start-ups:
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Innovators of
The Year
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Advertising &
Retail Tech
BEEETEHRK

AlikeAudience
(Hong Kong) Limited

@ Alike Audience

AlikeAudience is an Audience Intelligence
Platform specialised in consumer behavioural
analytics. Having built over 1,500 segments from
3.9 billion mobile user profiles based on cleaned,
structured and regular-updated geo-temporal
datasets, AlikeAudience unifies mobile audience
profiles and extracts the most relevant and up-
to-date data for marketers to develop bespoke
customer journeys and audience targeting.
Apart from Hong Kong and Mainland China,
the team is rapidly expanding to Asian countries
among which the business growth in Indonesia
is the highest. Since its incorporation in 2014,
AlikeAudience has secured over HKS2.9 million
further investment, in addition to the HKS1 million
funding support from PolyU.

AlikeAudience2 — BTN EBETRER»
MOZRBRTE - BBYEBEANIEFH
EREER#ETER B2 EHURIMIEE
BHEL Y - AlikeAudience & #Hg8 — L I B H
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ERBRRERBETHE BRTEBRPEKME
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ﬁ PolyU Tech Launchpad Fund ¥ A%
ME£2016-17 & 2018-19

alikeaudience.com
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The company is a cross-border wholesale
e-commerce platform for specialty-grade green
coffee beans, with a vision to promote genuine
fair coffee trade by fostering an ecosystem
featuring smooth flow of information, goods and
payments between coffee farms and specialty
coffee shops, with transparent pricing and
traceable information.

CoffeeLib.com=2 —{E15 @M LT H T EE5E
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i STEFG-PolyU China Entrepreneurship Fund
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www.coffeelib.com

Kickstarter Fashion
Consultancy Limited
EREBAR AR

KICKSTARTER FASHION
CONSULTANCY LIMITED

Kickstarter Fashion Consultancy is a social
enterprise with an educational mission to train
and support local design and fashion talents. In
collaboration with the ITC at PolyU, the company
runs an innovative teaching and learning
project, namely STORE, to offer an experiential,
capability-building platform, which aims to
connect, train, and incubate young fashion
designers and entrepreneurs through operating
a store in a real-life setting, thus equipping them
with business management know-how.

ERERARARR—ALErs ﬁ%ﬁlﬁ wE
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'i PolyU Micro Fund 32 AX#AI E 4 51212018

www.itc-store.com

Design & Social
Innovations
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[Animomo Limited _
—EmMEFERAT

animom?®

Animomo aims to promote social integration

by providing an interactive storytelling mobile
app with a physical animal toy set, which are
designed for children regardless of their visual
abilities. The toys are embedded with a Bluetooth
module for connecting them with the games

in the app. Using the tactile mat on the mobile
device and selecting different story scenarios in
the app, visually impaired children and sighted
ones can create stories together with the toy set
and share their joy.

Animomosg —EBL A BB BN H N EEHE
N o FIRAFERREMETERE - ETRMNKE
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‘ PolyU Micro Fund I KA £ 51 £]2018

WWW.animomao.com

Live Creative Limited
HFERIZBRAR

LIVE creates organ-shaped lifestyle products to
promote organ donation and bring positivity
to the world with a motto of ‘Live Life, Give
Life! Organs represent inner beauty, while the
luxurious theme symbolises ‘life is precious and
treasurable’.

LIVERERE AN EERBRER 5 HERE

BRERE  RUERATRIEMEESE - ERRE AR
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www.liv3.co

FEAHE

33



34

Meiking Ng Limited _
MEIKING NG

MEIKING NG is a local designer brand featuring
experimental multi-wearable structures that
combine two designs in one piece that are
‘Flipping Like Magic’. Incorporating unique
design and sophisticated structure, meticulous to
both inner and outer craftsmanship to maximise
the use of product, the designs also reduce
wastage of materials and free up space for
ladies in Hong Kong. A graduate of PolyU and
Royal Academy of Fine Art Antwerpen — Fashion
Department, Meiking Ng is a former senior
designer of Parisian fashion label Guy Laroche.

MEIKING NGZ— A7t BT - &0 Em
L= TEREMFEREL - UBE
WZITRT - BEERE - BRENIZERAIH
MBHEYEE - AlELY —#TEaNER °
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'i PolyU Micro Fund B A#MA E & 51512018

www.meikingng.com

Mosi mosi Design Limited

BERSMERAARLT

mosi mosi

(00)

there is no worry

Mosi mosi is an inclusive, human-centred
design studio, aiming to bring a better quality of
life through the humanistic design and services.
The name ‘Mosi mosi’ comes from a Cantonese
expression, which means no matter what
difficulties, there is no worry. Mosi mosi believes
that good designs can better connect people
with the society and raise awareness of the
underprivileged.

EEEEMEME —RUARENZ TER
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'i PolyU Micro Fund B AMAIE & 51512018

www.mosimosi.com.hk

Innovators of The Year

Education &
Entertainment Tech

PR ARRREE

Aco Studio Limited

A

ACO STUDIO

Aco Studio aims to integrate design and
technology to provide personalised learning
experience for Special Education Needs (SEN)
children. Their first project, ‘Card Adventure), is
an educational app which adopts multisensory
learning and game learning, combines word
cards, digital game and augmented reality (AR),
and aims to improve the sensory integration,
perceptual motor and Chinese language ability
of dyslexic children.

AcoStudio 5 FEAEA R AT RN - EABRHE R
MBEZBEER  RHREAMHWEERR - &
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acostudio.hk

Action Star Creation Limited
TREERRAT
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ACTION STAR

—CREATION LIMITED —

After winning the award of Best Future Game
Developer Winner at Global Game Jam 2018
(Hong Kong), Action Star Creation is developing
causal mobile games to offer the best
entertainment to local housewives.

TREERRIAEE 520184 Global Game
Jam (B%) MRERRERFEERE - AT
BB E R IREFRER - AEBREFFRME
BIERIREIIREE o

'i PolyU Micro Fund B AR E & 5182018

carlaval.co

Degree (Hong Kong) Education
Consulting Limited

HE (B8) YBEEARRAT
OFFER

Degree (Hong Kong) Education develops a
one-stop service platform for Mainland Chinese
students in Hong Kong offering residence rental,
cross-border logistics, job hunting consultancy
and other post-landing support. The app "‘HKOK'
currently has 50,000 users, covering over 70%
of Mainland Chinese students in Hong Kong
with a 10% increase of new users every month.
In addition to the HKS1 million funding support
from PolyU, Degree (Hong Kong) Education has
secured over HK$5.25 million further investment.
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Labwork Technology Limited

labwork

As a PolyU spin-off, Labwork offers remote
laboratory equipment to local secondary schools
through cloud-supported remote sensing and
automation technologies. Through the remote
laboratory platform, students can practise science
experiments with real equipment anytime
anywhere, enabling a personalised learning
progress and access to relatively dangerous or
complicated experiments.

TERIBAREITEDRK - Labworkl AR B BHRELA
ERFAMB RN - AR R RUEER
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'i PolyU Micro Fund B AR E & 5182018

www.labwork.com.hk
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iArt is committed to creating an online platform
for art education in the Al era. Based on the
image processing technology, the company
develops an Al-aided art education software
filled with creativity, flexibility and diversity to
fully connect art training institutions, teachers,
students and enthusiasts to jointly establish an
ecosystem of human-computer collaboration.
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The company provides professional services to
the hospitality industry and hospitality education
institutions in the Greater China region. It has
also obtained the exclusive agency rights of

the Fairleigh Dickinson University and the

Swiss Education Group in Mainland China. The
company has partnered with top management
groups in Mainland China and numerous
colleges in Mainland China, Hong Kong, Macao
and Taiwan, while providing consulting services
for hotel management groups such as Shangri-
La and academic institutions.
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STEAM ENGLISH

inspirs Engugn, Eccaim

The company employs STEAM (Science,
Technology, Engineering, Arts, Mathematics)
methodology to train children aged from 4 to 16
to improve their problem solving, presentation
and communication skills in English.
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Unicow Education & Technology

(International) Holdings Limited
4 ABRHBERE (BB
ERERAT
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Unicow is an EdTech service company driven
by educational content and creativity, founded
by an experienced group of tech-savvies and
language professionals in 2017. Unicow is
committed to developing augmented reality
(AR) content for education.

FARAITR2017E - URHERBRABSAS
DRHHEBERIRE - RAAIH—AHEREE - &
MEE - A EHAOEFABMENK - AR
EEE (AR) HEEEMME - HAEZERHE
TR, o

" PolyU Micro Fund B AR E & 51512018

www.elearning.love
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The company serves as an inter-hotel clearing
entity for hotels and hotel groups, with its front
end linked with reservation and sales systems at
the hotels and the back end connected to the
financial institutions’ systems. After advancing a
payment to the platform, SME customers can
make reservation on the platform at exclusive
discounted tariff. The platform will consolidate
and settle its members’ payment to the hotels
every month.
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Gadget &
Electronics

EFREHER

ASA Innovation &
Technology Limited
BRAIBARAE

Jd-53

air & science

ASA is a Hong Kong-based company that
specialises in air-purifying technology solutions.
ASA's first product ,Airluna, is a lighting system
with built-in Ozone Catalytic Oxidation (OCO)
modules with significantly extended usage life,
three to five years. It is set for market trial at the
end of 2019 and an official launch in early 2020.
In addition to the HKS1.1 million funding support
from PolyU, ASA has secured over HK$1.5
million further investment.

FERR—MBESERFERITAR - HE—FE
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www.airluna.io
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Syntech

The company is founded by a team of
technology enthusiasts who are pushing
limits of engineering and design for hardware
products with their expertise in supply chain,
industrial design, product development and
branding. Its USB-C products are currently
among the bestsellers in global markets.

Syntechm g — B E L ENHER - THER
o EmRAZNGEEEERNEREI - Bk
MEMBHORE  BOTE—E2REENE
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E#£2018

syntechhome.com

FINBRAERIE AR AT
I FUSQUARE

The company’s management team and founders
are Hong Kong experts specialising in research
and building controls. Building an Internet

of Things (loT) network with self-developed
intelligent hardware, system and algorithms,

the company provides a cloud platform for
operation control, monitoring, data analysis and
various value-added services for the big data of
smart cities. The system is able to automatically
regulate and optimise the operation of building's
equipment and achieve the goals of energy
saving and emission reduction.

BT R ETE BRI AL BB BRI gl
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Wwvv.fusquare,com

| NextWiFi Technologies Limited |
WA B R A

nextWiFi

NextWiFi offers business WiFi solutions to SMEs
and free internet access to smartphone users

by providing more WiFi hotspots at low cost.
Through its business WiFi routers, merchants may
engage customers proactively by sending pop-
up messages, local information, entertainment
(video, audio, games) and social networking
services. By analysing traffic and customer
preferences in stores or nearby, merchants may
better strategise marketing campaigns to boost
their sales and businesses. NextWiFi's system
currently covers 30 High-speed Railway Stations
in Mainland China and is under installation in

50 more stations. Since its incorporation in 2014,
NextWiFi has secured over HKS1.5 million further
investment, in addition to HKS1 million funding
support from PolyU.

MR N ERBEWIFIT R RIERAER
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¢& PolyU Tech Launchpad Fund I ARHI4E
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www.nextwifi.com

Innovators of The Year

NoMatterWhat
Technologies Limited

NoMatferWhat:

NoMatterWhat is a company specialising

in 360 image technology. Founded in 2017,
the company has launched the world's first
battery-free 360 lens system for smartphones,
FusionlLens, which was successfully funded
via the US crowdfunding platform Indiegogo.
FusionlLens versions are available for iPhones
ranging from iPhone 7 to iPhone XS. The app
has already hit over 5,000 downloads in App
Store. NoMatterwWhat has secured over HKS1
million further investment, in addition to HK$1.12
million funding support from PolyU.

NoMatterWhat — B E E i 8 3605 & £ ili 89
B AR BN A20174F - BB REA
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i PolyU Tech Launchpad Fund I AHH%4E
ME$£2019-20

i PolyU Micro Fund ¥ A#AIE 2018

www.fusionlens360.com

Y ERNEAREERT

With proprietary image processing technology,
the company can instantly analyse the
customer's facial characteristics and provide
Al-aided apparel recommendations to the
salespersons of clothing stores, enabling an
out-of-expectation service experience.

TRBH AR GAR R A A - BBFRER
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9luda.com

BRERIFERA A

SIGHTECHO

Sightecho focuses on augmented reality (AR)
with an aim to extend human capabilities. The
company has developed the world's first smart
scuba diving mask, Mirage, with AR and various
safety features. All the life-saving information
needed to dive safely is displayed using a
transparent near-eye-display in the line of sight.

BRAFE-REINEEEE (AR) AT
HAOMBEARARENEE - HEERE225E
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FLERBRHER  REHe  TERESE
REM - UEK B ATEMNERRE - SBKE
FEERLZE -

'i PolyU Micro Fund B AMA E S5 5/2018

Sisters Pro Al Solutions Limited
HREA T EEGR QA

|
| SISTER PROAI SOLUTIONS LIMITED
U5 U B A T 28 6 73 BR 22 51

Sisters Pro has developed the ‘Smart Beauty
Advisor’, an Al makeup advisor powered by
expertise in fashion, beauty and image industry.
Through users’ skin analysis, appearance and
daily life information such as weather, the Smart
Beauty Advisor provides users with professional
advice and product recommendations.

HIREIE SBT3 A TR e 24t - AR
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i PolyU Micro Fund B AMA E S5 5/2018

sistersproai.hk

Health Tech
BR#EH

Abida Medical Limited

EXEBRENEERLA

mamosound

Abida’s mission is to improve healthcare

access and quality through the use of big data
and digital healthcare Internet of Things (IoT)
devices. The first medical device is Mamosound,
a portable ultrasound based breast cancer
screening device for home use. Using machine
learning algorithms to interoperate the uploaded
image against a large database, the device
provides women with an accurate, low-cost,
harm-free breast cancer screening.

BEBEBBEAARIEMETEYHENEE
RREERNES - ARHEEARABER
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mamosound.hk

RYEARRBERRF

The company focuses on research and
development of non-invasive detection of
diabetes using DPP4 protein, and provides
high-resolution proteomic identification and
relative quantification analysis of SWATH-MS as
well as accurate protein quantification with the
use of triple quadrupole mass spectrometry.

TR EE P E AR AR @ L L 1T DPP4

FABA - ETIHERAMERFERE - 124t
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'i STEFG-PolyU China Entrepreneurship Fund
LETARBERMBFARESE EAHR
52018

(b Asiabots

Asiabots develops Al technology for healthcare
providers to connect patients, medication
providers and health-related parties. The
company has launched a chatbot through
Facebook messenger called Dr Care in the
beginning of 2018. The Al technology of

the platform allows patients to connect with
doctors and to find suitable medical resources
via omni-channel including webapp and
chatbot. Asiabots has raised nearly HKS5 million
investment, apart from the HK$730,000 funding
support from PolyU.

Asiabots ) E R A B E RIS IR & T2 B AR RS
WALEEERI - IREREE - B4 RIEEEH
MRS B g - E2018FE AR EH BB E
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¢& PolyU Tech Launchpad Fund 32 AR E
B 50001510

www.asiabots.com

FAEEENE (RY) BRAF

FRAREME (RN) fiRan

The company employs virtual reality (VR),
augmented reality (AR) and mixed reality

(MR) technologies to develop rehabilitation
simulation systems for research and clinical use.
It also provides customisation, sale or rental
services, data storage and analysis, as well as
clinical therapy with the rehabilitation system

MAERAERER (VR) ~ BEESR (AR)
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www.avatarrehab.com
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Eternal Billion

(Hong Kong) Limited
818 (&8) ARAR

¢& PolyU Tech Launchpad Fund I ARHE4E
A finE£2018-19 & 2019-20

Medmind Technology Limited
BEREARAR

MedM:nd

www.medmindtechnology.hk

Innovators of The Year

Studio Doozy Limited

REDESIGNING AGEING

studiodoozy.com

Vision Science &
Technology Co Limited
BENRERQE

Vision
Science
Technology

'i PolyU Tech Launchpad Fund ¥ A%

ME$2017-18 & 2018-19

vsthk.com

Travel Tech

B 3 # B

RIS
BR# (L£38) BRAR

The pany aspires to establish itself as the
leading hote 1anagement consultancy in
Mainland China with its
alised and
real-time

Hi2018

ERERATE

snakielrip

a

www.snakietrip.com
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Companion
S RTT

Our sincerest appreciation and gratitude to our industrial companions and partners for sparing their precious time
with PolyU start-up community. Without their unlimited support and active participation, our success would not have

been possible.

RUREHIA TER MR AREELBP N ENEERR - 2RA/MFINSIFEBR2E - BT SEUSKY -

¢ MrAlan Chow

Chairman, Focus Capital Group Limited

BEHRE ERPREAKREERATER
¢ MrAlbert Au Founder, Acesobee Limited
BRELE VESERAREIPFA
* MrAlvin Wong Visiting Lecturer, Institute of Textile & Clothing, PolyU
EEEALE BARAE R R B R AR
¢ MrAndrew Chen Managing Partner, Arion Ventures
BRE#E 4 Arion Ventures &% A
e MrArkin Ng Executive Director, L plus H Fashion Limited
RREBRE L Plus H Fashion Limited $i/T& =
¢ Dr Dicky Shek Professor of Practice (MIS), Department of Management and Marketing, PolyU
AREEL BAERENISZR (EREARERN) BB
¢ Dr Donna Brown General Manager, Danaher Corporation — Dental Platform
HingEt FHmmh &= B 7T RIS a8
¢ Mr Felix Lam Founding Partner, #43 Ventures; Founding Principal, Red Chapel Advisors
MEREE #43 Ventures &2Red Chapel Advisors Bliff& & A
¢ Prof. Frank Yam Chairman & CEO, Focus Strategic Group Limited
ERPHER HEEEBRER AR EFEETHRAAE

¢ Prof. Frederick Yung
BREHE

Adjunct Professor, MSc Programme on Entrepreneurial Management, Hang Seng University of Hong Kong

EBEERPHFEEE SR RIETERE

¢ Mr Herman Cheung

REERE

Managing Director, Orient Forest Limited

RUBR AR ESELTE

¢ Ms Janet Chow

Regional Project Lead, Health Solutions (Asia), AON

BiEL+ & LR B A 5 BR /A Bl S5 i E M A8 A1l )R 75 22 Regional Project Lead

¢ MrJonathan Wong Project Director, Centre for Entrepreneurship, The Chinese University of Hong Kong
EMEE BERXASRIEM A LIRE AR

¢ Mr Ken Hui Former Vice President, Hong Kong Science & Technology Parks Corporation
FEELE Al BB EH B B2 &

¢ Mr Leo Chiu Venture Partner, Spike Ventures
HWExE Spike Ventures BBIREAFE A

¢ MrLeo Lo Managing Director, Euromed Technologies Co., Limited
BIERE ERBEREBERARERRLE

* DrLeroy Yau Founding Partner, #43 Ventures; Co-founder & CEQ, Taiwan Startup Stadium
BRI+ #43 Ventures BIIHE AR 8ER AR RIS HAAIPAFRATR

¢ Mr Michael Tsui Chief Executive Officer, Deltason Medical Limited
migEEE SEREARARTRAER

¢ Dr Patrick Lam Assistant Vice President - Listing (IPO Vetting), Hong Kong Exchanges and Clearing Limited
ERkEt BERDLERMBRAR LT (BRARBIRER) BIEEIEE

¢ Prof. Poh Kam Wong
HEEHE

Director, NUS Entrepreneurship Centre; Professor, NUS Business School, National University of Singapore

AN B R B EIZE O EER SRR R

Companion
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Looking forward to your continual support to our works and our young entrepreneurs

HEWRAEHRAMEEDLERO!

Collaboration 5 &#%fF |  Donation and sponsorship 185X & &)
Guidance by being trainers and mentors % £ & il




Contact Us Bi# #{M

Institute for Entrepreneurship (Tech Transfer & Entrepreneurship) £ ¥ %Rk (BB EREIXET)
GH267, GH Podium Annexe,

The Hong Kong Polytechnic University,

Hung Hom, Kowloon, Hong Kong

BEBNEAWE BRI ANBCH T EMEEGH267=

PolyU InnoHub
4/F, Innovation Tower, The Hong Kong Polytechnic University,
Hung Hom, Kowloon, Hong Kong

BENEAWESEIRSESSAIFE4E

Subscribe Now!
@ innohub@polyu.edu.hk & PolyUMFund polyumicrofund SAETEE R



