Subject Description Form
	Subject Code
	ISE5604

	Subject Title
	Strategic Issues and Case Studies in Knowledge Management

	Credit Value
	3

	Level
	5

	Pre-requisite
	ISE542 and ISE543

	Objectives


	This subject aims to familiarize the students with advanced topics and research findings from knowledge management (KM) literature and experiences from implementation. It also aims to equip students with a general management and strategic know-how of designing, deploying, and managing the implementation of knowledge-based strategies using qualitative tools, narratives, soft system methodologies, and case methods/action learning, among others.

	Intended Learning Outcomes


	Upon completion of the subject, students will have the ability to
a. demonstrate understanding of strategic issues and advanced KM concepts, as well as provide effective KM practices and initiatives;
b. apply qualitative tools and methodologies when dealing with real life KM strategic issues;
c. identify the available KM standards and frameworks, as well as articulate and identify the role and applications of KM in areas of innovation, artificial intelligence, and social services.

	Subject Synopsis/ Indicative Syllabus


	1. Knowledge Management Frameworks and Standards

National and international standards and frameworks for designing and deploying a KM program; Limitations of a framework and standards.
2. Innovation

Process for innovation; Knowledge creation and innovation management.

3. Artificial Intelligence

Relationship between artificial intelligence and KM; Common techniques and applications of artificial intelligence.

4. Knowledge Management in Social Services

Social work as a knowledge-intensive service; Potential applications of KM in social work.

5. Knowledge Management Project
Problem identification, assessment, and solution recommendation for a real life project in KM.

	Teaching/Learning Methodology 


	Interactive and multimedia online learning materials are made available to students for self-directed learning. Online quizzes, discussion forums, email support, and supplementary face-to-face instructor-led seminars are also provided to facilitate student learning.
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	Assessment Methods in Alignment with Intended Learning Outcomes


	Specific assessment methods/tasks 
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This subject is a mix of online study and exploration of simulated consultancy (real world) project. The combination of assessment methods is designed specifically to achieve the desired learning outcome. Students are asked to contribute their opinion and actively participate in discussions covering a comprehensive set of issues (e.g., innovation, KM standards, artificial intelligence, and social services). The case study tests the student’s mastery of the topics, as well as their ability to apply KM to solve the revealed problem(s). The project is a significant component of the study; students are required to apply the learnt concepts in this and other subjects, thereby manifesting comprehensive learning.

	Student Study Effort Expected

(Block Mode / Evening Mode)
	Class contact:
	

	
	· Face-to-face lectures/seminars/presentations
6 hours per week x 4 weeks
	24 Hrs.

	
	· Guest lecture/seminar        2 hours per week x 1 week
	2 Hrs.

	
	· Bulletin Board participation

                                            1 hour per week x 13 weeks
	13 Hrs.

	
	Other student study effort:
	

	
	· Study of online content      1 hours per week x 13 weeks
	13 Hrs.

	
	· Preparation and revision
	28 Hrs.

	
	· Assignments and projects
	40 Hrs.

	
	Total student study effort
	120 Hrs.
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