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Universities are going through a period of particularly difficult times. The external environment is particularly challenging in terms of funding and ever closer scrutiny of measuring value. The tourism academy* offers vague claims about the value of tourism research, thinking and education but has seen the closure of the Scottish Hotel School (University of Strathclyde) and the Tourism Research Centre at Nottingham University. The aim of this paper is to analyse how well the tourism academy is equipped to flourish or even survive in this period. But this question cannot be answered without a series of prior questions being answered relating to the quality of
· Research
· The curriculum
· Teaching and 
· Engagement  
in the tourism academy
This paper will analyse data relating to quality across each of these areas with a particular emphasis on comparing tourism studies with other subject areas. Data considered includes:

· Journal Quality (McKercher, 2005)
· Citation indices (McKercher, 2008)
· H-scores

· Student numbers

· Course entry Scores

· Graduate employment

· Student satisfaction
· Research quality (Tribe, 2003)
· Research funding

The paper concludes by offering a mixed picture of successes and challenges. It notes that whilst tourism studies has grown and matured as an area of study (Fidgeon, 2010) it can be seen as a relatively weak when compared with other university subjects. It further notes a long tail of mediocrity in research and teaching in tourism – a finding that suggests that the University is no longer a coherent category. Also noted is the fact that many aspects of quality are not systematically measured and hence the need for systematic comparative measurement. The future is likely to witness a period of readjustment with possible cuts and closures. There is therefore an urgent need to break out of our somewhat closed circle thinking, to measure up to the best in the wider academy and to demonstrate, deliver and communicate quality.
*this phrase is used to demote the tourism academics in universities not IAST.
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