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There are differing approaches to post graduate level higher education programs focused on tourism as a scholarly discipline. Universities in the developed and developing world are engaged in quality assurance reviews of these programs to determine the best fit in terms of discipline placement and scholarly rigor. Tourism educators have yet to reach consensus on the body of knowledge to be taught in these programs.  Employers are uncertain about what a post graduate degree in tourism equips graduates to do.  Prospective students maybe confused about the marketable content of such degrees and the nature of the improved employment opportunities.

This paper will examine characteristics of English language post graduate level tourism degree programs in North America, United Kingdom, Hong Kong, Australia and New Zealand. The programs to be reviewed will be limited to programs that have received specialized accreditation or are licensed or approved by higher education authorities at the state, provincial or national level in the selected countries.

We will determine which of the following thematic domains adapted from the Dale and Robinson taxonomy (2010)[endnoteRef:1] best describe each tourism program’s scholarly approach in terms of the body of knowledge offered: [1:  Dale, C. and Robinson, H. (2010) The Theming of Tourism Education: A Three Domain Approach, International Journal of Contemporary Hospitality Management 13/1 [2001] 30–34] 

(1) Generic degrees that offer interdisciplinary knowledge from formal disciplines (geography, sociology, psychology, history, anthropology and other social sciences) required for a broad understanding of the tourism industry. 
(2) Functional degrees which offer the student the expertise in management functions such as economic and financial analysis, urban/regional planning, marketing, information systems, among others.
(3) Market/product-based degrees which focus on the development of particular niche products and markets, such as ecotourism, cultural heritage, MICE, sport, hospitality, or natural resource management, among other.

We are currently reviewing literature related to each of these domains in terms of their relevancy to higher education trends and industry requirements. Data is being collected through web site reviews, reading university catalogs/bulletins and other promotional materials, and emails or telephone calls to determine program content, degree requirements (admission, language, level of effort, costs, etc), assessment of learning outcomes, industry relationships and quality assurance processes. The results will include a summary of findings and observations or guidelines for faculty and administrators involved in post graduate tourism programs.

Suggestions for future research will be offered—for example, perhaps extending this analysis to other regions of the world and using a similar thematic domain methodology to examine other disciplinary elements such as professional practice competencies and ethical codes.
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