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Abstract

In 2010 the Research Center for Cartoon Art of Anadolu University, Turkey, published a collection of about 100 cartoons from its International Tourism Cartoon Competition. This body of cartoons constitutes the empirical basis for a holistic analysis of humor in tourist cartoons to be undertaken in this paper. 
 In contrast to spoken or written jokes (Cohen 2010), cartoons do not have an explicit diachronic textual switch, which produces the “point” of the joke. But cartoons can be nevertheless dealt with as synchronic “texts,” featuring humorous incongruities and internal contradictions.   In this paper an attempt will be made to analyze the textual structures of the cartoons. 

Three research questions will be stated:

1. Who are the actors? Departing from Dann’s “The People of the Tourist Brochures,” a demographic “census” of the depicted tourists will be taken, to determine their gender/age distribution and some other characteristics. This procedure reveals unintended stereotypes of tourists, since it relates to aspects of the cartoons which are not necessarily related to their humorous intent. 
2. What is the action? The depicted activities (such as travelling, photographing, vacationing etc.) will be surveyed, and illustrated by specific examples, to reveal which aspects of touristic behavior are found most suitable for humorous treatment by the cartoonists.     

3. What is the message(s)? A holistic attempt will be made to decode the implicit message(s) in the body of the cartoons (which is not always necessarily humorous), and to point out its implications for the sociological study of tourism.
Limitation: The collection of cartoons in the book has been selected by a committee, and is therefore not representative of the Competition as  whole; but its analysis will help to formulate research questions for  more systematic and comprehensive analysis of tourism cartoons. 
