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ABSTRACT

International tourism has grown significantly in the past decade.  However, a sudden financial crisis has proven to be pro-longed with a staggering recovery stretching across several years, and varying in impact between markets. The economic value of tourists has become a more important question today for those markets still suffering from the crisis, as distinct from the volume of arrivals.  This study examines international tourist arrivals into China, Japan and Taiwan at different periods, in an attempt to discriminate between tourists based on their potential value to the regional economy, using characteristics of the tourist population including gender, age and type of travel.  The selected markets vary between a large emerging growth market in China, a developed market in Japan which is going through structural change with declining outbound and growing inbound travel and the market of Taiwan that is an outbound market, struggling to develop inbound flows.  A method of identifying high-value tourists is presented here.  Discriminant analysis is then used to predict which markets are of greatest economic return for each country in the future, and to determine whether the type of tourist does in fact vary between markets of different character.  High value expenditure is arguably more likely for independent travel excluding backpackers and includes shopping, entertainment, expensive accommodation, and local transport spending in the host country.  Package tourists arguably will have a weaker expenditure pattern because they pre-pay their travel in the source country. The objective of this study is to identify whether certain groups of tourists can be quantitatively identified as “high-value”, by their travel characteristics and expenditure patterns. The implications of the findings will be discussed in relation to the benefits for China, Japan and Taiwan but have extensive relevance to all tourist arrival destinations.  Marketing and attractions development by the National Tourism Offices (NTO’s) may be better directed to “high-value” tourists, in order to maximize export income. The significance of the research lies in the potential to refine target marketing to increase tourist returns.
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