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Sharing the jokes: the integrative role of humour for tourism studies and tourism 
Scholars from several disciplines have made contributions to the understanding and practice of humour. There are physiological studies of the parts of the brain which are involved when we comprehend jokes, there are sociological analyses of the prejudices inherent in intergroup jibes and there is some recent business research evidence concerning the positive value of humour for human relations at work. The history of explaining humour is rich, with at first classical, and then medieval scholars contributing insights. More contemporary humour analysts include linguists, sociologists, psychoanalysts, philosophers and psychologists. The existing and varied disciplinary examinations of humour also offer room for tourism researchers to make a contribution. One recurring argument for the development of tourism studies is that the distinctive contexts of tourism generate special kinds of social meaning and interaction. Building on the theme that one academic purpose of tourism studies lies in adding to the analysis  of social life in the contemporary world, then it can be suggested that studying the tourism – humour link offers the promise of confirming and extending the models explaining the origins and consequences of humour in close interaction. In essence, tourism studies can extend our understanding of the humour phenomenon by stretching the examination of the contexts to be studied. In a previous analysis of the roles of humour in tourism it was argued that there are multiple contexts to be considered and researched (Pearce, 2009). There are studies of humour for tourists, humour by tourists, humour about tourists and tourism, and even humour about tourism researchers. The direction adopted in this paper lies in considering one distinctive type of tourism context-the guided tour -and then exploring the way humour operates and is used in this setting. By focussing on one tourism context the roles of the tourists, the guide and those who write about group tours can be assessed. The sources of evidence to be used include the texts of classic literary treatments of the guided tour-Mark Twain’s Innocents Abroad is a defining volume in this data set-as well as travellers’ autobiographies and blogs.  For the analysis of the role of the guide and the delivery of humour to travel parties, a consideration of interpretive texts and guide training manuals will be undertaken. The focus in the analysis of material from these multiple sources is on the themes which are deemed to be acceptable in the tricky business of providing amusing material in cross cultural contexts. The underlying model to consider the outcomes of tourism in humour developed in earlier work at tourist attractions -specified as providing comfort, connecting people and aiding concentration- will be reconsidered in the context of this newly generated material.
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