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The term destination is widely used in tourism research. Its usage is so common that the concept is often taken for granted and not even defined.  When defined, the term has been given various meanings: an amalgam of products and services in a given geographical area, the end-point of a journey, a brand, a place where tourism experiences occur. A more considered conceptualization of this key concept is long overdue.  This paper seeks to provide a more integrative approach to conceptualizing destinations by reviewing how the concept has been portrayed in a range of different disciplines and literatures including geography, management, marketing and decision-making.  The range of meaning and differences in usage will be established before ways of developing a more integrated approach are outlined through focussing on commonalities, complementarity, competing interpretations and limitations.  The benefits of taking a more integrated approach to work examining different aspects of destinations will then be discussed.  This focus on a common concept will also illustrate a more general framework that might be applied to the broader issue of bridging disciplinary approaches to tourism research. 
 


