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e Business Analytics* e Academic Integrity and Ethics in Business
e Business Intelligence and Decisions* (FEWrZ=#IE)

e Management Information Systems
e Organisation and Management
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e Applications of Decision-making Models e MM MSc Career Workshop (0 Z43)

e Business Applications of Blockchain * Models for Decision Making

e Business Forecasting e Research Methods

e Decision Making for Leadership e Seminars in Emerging Technology*

e E-Commerce e Social Media Marketing

e Enterprise Resource Planning e Strategic Management

¢ Independent Projects e Technology Innovation and Management*
e Managing Operations Systems e Textual Analytics in Business

e Marketing Management
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@ (852) 2766 7127 @ (852) 2766 7065

> katherine.feng@polyu.edu.hk > xin.xu@polyu.edu.hk
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