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e Business Analytics*

¢ Business Intelligence and Decisions
e Management Information Systems
¢ Organization and Management*

WA RH
e Business Analytics Dissertation (9 4~%43)
e Research Methods™*

R H

Applications of Decision-making Models

e Business Applications of Blockchain

e Business Forecasting

e Decision Analytics by Machine Learning
e Decision Making for Leadership

e Entrepreneurship

e E-Commerce

e Enterprise Resource Planning

¢ Field Study for Business Management
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e Academic Integrity and Ethics in Business

(K ZEHIE)

Managing Operations Systems
Marketing Management*

MM MSc Career Workshop (0 4~547)
Models for Decision Making

Seminars in Emerging Technology
Social Media Marketing

Strategic Management

Technology Innovation and Management
Textual Analysis in Business
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e Consumer Behaviour

e Introduction to Customer Value
e Marketing Management *

¢ QOrganization and Management*
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e Marketing Management Dissertation (9 1N34)
e Research Methods**

EBEFH

e Advanced Marketing Research

e Brand Management

e Business Analytics*

e Business to Business Marketing

e Content Marketing and Storytelling

e Decision Analytics by Machine Learning
e Decision Making for Leadership

e E-Commerce

e Entrepreneurship

e Field Study for Business Management

e Global Marketing in Cross-Cultural Perspectives
¢ |International Management
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e Academic Integrity and Ethics in Business

(g ZEFE)

Marketing Innovation and Industry Leadership
Marketing Management in China

Marketing Strategy

MM MSc Career Workshop (0 1~247)
Practice of Marketing Management”
Promotion and Advertising

Quantitative Methods for Marketing Intelligence
Sales Management

Seminars in Emerging Technology

Services Marketing

Social Media Marketing

Technology Innovation and Management
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