Subject Code

ENGL428

Subject Title

Multimodal Analysis of Advertisements

Credit Value

3

Level

4

Pre-requisite /
Co-requisite/
Exclusion

ENGL401 (English Texts and Image)

Objectives

 to build on image analysis an awareness of other modes in public
communication
 to develop advertisements reading skills from image reading to
multi-modes reading
 to introduce multimodal discourse analysis for analysing TVC
 to broaden and extend the understanding and application of
language and image analysis to multimodal discourse analysis in
advertising

Intended
Learning
Outcomes

Upon completion of the subject, students will be able to:
Category A Professional/academic knowledge and skills
a. relate multimodality to hard copy ads as well as television
ads
b. apply multimodal discourse analytical skills
c. recognize the significance of various phrases in TVC
d. appreciate the integration of different modes in
communication
Category B

Attributes for all-roundedness

e. develop multimodal literacy for social and work related
communication
f. construct communication strategies multimodally.
Subject Synopsis/
Indicative
Syllabus

1. the composition of modern advertising with reference to:
 multimodal theories in commercials – both 2 D hard
copy ads and TVC
 the integrated use of modes in commercials
2. the signification of multimodal construction in public
communication
3. the functions of multi-modes in the world of
communication
4. the relationships between modes in advertising
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Teaching/
Learning
Methodology

Assessment
Methods in
Alignment with
Intended
Learning
Outcomes

The subject will be conducted in both lectures and seminars. The
assignments will involve presentations, a mid-term quiz and an
analytical essay (2000 – 2500 words). Students are expected to
study and evaluate range of 2D ads and TVC examples in relation
to multimodal features throughout the course. Each assessment
activity requires good deal of multimodal discourse knowledge
and analytical skills.

Specific
assessment
methods/
tasks

%
Intended subject learning outcomes to
weighting be assessed (Please tick as
appropriate)
a

b

c

d

e

f









1.
Presentation

25%

2. Mid-term
Quiz

25%







3.
15%
Participation







4. Analytical 35%
essay





Total









100 %

The presentations from small focus group discussions are designed
for students to demonstrate concepts and ideas application with their
own examples. The quiz and term paper aim to address the
understanding of the analytical tools and theoretical frameworks
introduced in the subject. The materials to be interpreted and
analysed in these assessments are authentic commercial texts so as to
keep in touch with the reality.
Student Study
Effort Required

Class contact:


Lecture

26 Hrs.



Seminar

13 Hrs.

Other student study effort:


Assignments & presentation preparations

30 Hrs.



Research & self study

57 Hrs.

Total student study effort
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