Subject Code

ENGL338

Subject Title

Intercultural Pragmatics in Business

Credit Value

3

Level

3

Pre-requisite /
Co-requisite/
Exclusion

None

Objectives

The subject is designed to extend a critical understanding of
pragmatic meaning in intercultural contexts and to enable students to
critically apply pragmatic principles to the interpretation and
discussion of meaning in both written and spoken texts, with a focus
on intercultural business and professional contexts. The subject
encourages students to reflect upon and discuss the cultural
influences which impact meaning, especially in professional
communication contexts.

Intended
Learning
Outcomes

Upon completion of the subject, students will be able to:
Category A: Professional/academic knowledge and skills
a. understand and apply the concepts of intercultural pragmatics
to the critical analysis of the effectiveness and appropriacy of
spoken and written English in professional contexts and to
then reflect and generalise from the findings;
b. critically evaluate and justify the suitability of pragmatic
theories and frameworks and tools in analysing, interpreting
and discussing professional intercultural interaction;
c. synthesise and effectively apply intercultural pragmatic
approaches to the analysis of new (or unseen) professional
interaction;
Category B: Attributes for all-roundedness
d. have a more global outlook in combination with a critical
understanding of the importance of culture in determining
pragmatic meaning in intercultural contexts;
e. employ a range of strategies for effective communication and
learning autonomously and collaboratively; and
f. have a more grounded sense of social and national
responsibility, leadership and entrepreneurship through an
enhanced understanding of the achievement of meaning in
intercultural contexts.

Subject
Synopsis

1. An introduction to inter-language,
intercultural pragmatics
2. Approaches to pragmatics research
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cross-cultural

and

3.
4.
5.
6.
7.
8.

Teaching/
Learning
Methodology

Assessment
Methods in
Alignment
with Intended
Learning
Outcomes

The nature and sources of pragmatic failure
Speech acts in intercultural discourse
Cultural preferences for rhetorical strategies
Levels of indirectness across cultures
Interpersonal politeness and power in intercultural contexts
Successful negotiation of meaning in intercultural professional
contexts

In addition to interactive lectures and seminars, online learning and
additional reading take the students deeper into the concepts, ideas
and application of intercultural pragmatics in professional
interaction.

Specific assessment
methods/tasks

%
weighti
ng

Intended subject learning
outcomes to be assessed (Please
tick as appropriate)
a

b

c

1. In-class tests

30%







2. Group seminar
presentation

20%







3. Two written
assignments
totaling 3000
words

50%






Total

d

e





f

100 %

All of the assignments are designed to assess students’ abilities to
critically apply the theoretical concepts and frameworks covered in
the subject. They provide students with tasks that require the
evaluation, synthesis and application of intercultural pragmatics to the
critical analysis, interpretation and discussion of spoken and written
professional interaction. All of the data studied in the subject are
authentic and most are drawn from professional contexts in Hong
Kong.
Student Study
Effort
Required

Class contact:


Lectures

26 Hrs.



Seminars

13 Hrs.

Other student study effort:


Private study

58 Hrs.



Take-home assignments

29 Hrs.
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Total student study effort

126 Hrs.
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