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Objectives This course aims to enhance students' communication skills and

leadership qualities in both creative and business contexts. It
integrates oral language arts with practical communication
strategies, focusing on effective public speaking, and
collaborative problem-solving. Students will develop proficiency
in diverse communicative situations, preparing them for
leadership roles in various professional settings.

Intended Learning
Outcomes

Upon completion of the subject, students will be able to:

Category A: Professional/academic knowledge and skills

a. Deliver effective oral presentations across various genres, including
business and creative contexts.

b. Utilize Generative Al and other technologies ethically to enhance
communication strategies.

c. Critically evaluate and refine communication content for clarity and
impact.

d. Participate effectively in both in-person and online meetings and
discussions.

Category B: Attributes for all-roundedness

e. Demonstrate leadership and entrepreneurial skills through effective
communication.

f. Apply critical and creative thinking to solve complex problems.

g. Collaborate effectively in diverse teams, displaying confidence and
adaptability.

Subject Synopsis/
Indicative Syllabus

This subject covers a range of communication strategies and
leadership skills, including:

e Oral presentations and public speaking in creative and

business contexts

o Ethical use of Al and technology in communication

o Business report writing and analysis

e Organizational communication and meetings

o Leadership and team collaboration exercises




The course employs a task-based, student-centered approach with

Teaching/Learning . . . . . .
interactive seminars, role-plays, group discussions, and reflective
Methodology . . . ..
activities. Students will engage in both individual and
collaborative tasks to develop their communication and leadership
skills.
Assessment Methods
in Alignment with Specific % Intended subject learning outcomes
Intended Learning assessment weighting | to be assessed (Please tick as
Outcomes methods/tasks appropriate)
a| b fl| g
1. Oral 25 VoY
Presentation
2. Business Report 25 v
3. Group Project 30 v |V
4. Active 20 v VoY
participation
Total 100 %
Explanation of the appropriateness of the assessment methods in
assessing the intended learning outcomes:

1. Oral Presentation: Students will presentations  that
demonstrate their ability to integrate creative and business
communication strategies.

Business Report: Students will analyze data and produce a coherent
business report, showcasing their ability to apply communication
theories.
Group Project: Students will tackle a real-world communication
challenge, applying leadership and collaborative skills.
Participation: Active engagement in class activities will be assessed to
encourage continuous learning and application of skills.
Student Study Effort | Class contact:
Expected
= Lectures/ Seminars 39 Hrs.
= Other student study effort:
Preparation for lectures and seminars 27 Hrs.
=  Preparation for assessments 54 Hrs.
= Total student study effort 120 Hrs.
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