
Subject Code ENGL5044 

Subject Title Cultural Studies 

Credit Value 3 

Level 5 

Pre-requisite / 
Co-requisite/ 
Exclusion 

Exclusion: ENGL520 

Objectives This course focuses on developing an awareness of cultural 
studies as a way to gain insights into the core cultural 
meanings in contemporary social life. We will analyse 
cultural artifacts and media texts in order to understand the 
cultural assumptions embedded within them. More 
specifically, we will investigate how cultural artifacts and 
texts reflect power relations, political ideologies, and group 
identities. The subjects will involve reading seminal texts in 
cultural studies and learning cutting edge methods in the 
analysis of cultural artifacts and media texts 

Intended Learning 
Outcomes 

Upon completion of the subject, students will be able to: 
 
a. Offer well-thought definitions and critiques of concepts such as 

“power,” “hegemony,” “popular culture” and “media” 
b. Understand the important role that popular culture and media 

play in society 
c. Demonstrate the ability to critically examine and discuss 

cultural artifacts and media texts in terms of prevailing social 
and cultural assumptions 

d. Analyse cultural artifacts and media texts with respect to 
political ideologies, power relations, and group identities 

Subject Synopsis/ 
Indicative Syllabus 

• Definitions of culture 
• High culture and pop culture 
• Methods for studying culture and media 
• Media technologies 
• Ideologies and hegemony 
• Identity and intergroup dynamics 

Teaching/Learning 
Methodology 

 
Lectures with a heavy dose of interactive discussions and 
examples from popular culture and current affairs; PPTs, handouts 
and web-based resource materials available. 



Assessment Methods 
in Alignment with 
Intended Learning 
Outcomes 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Explanation of the appropriateness of the assessment methods in 
assessing the intended learning outcomes: 

 
 
In-class quiz: Students will complete a series of multiple-choice 
and short-answer questions that test students’ understanding of 
crucial terminology and concepts from the class. 

 
Presentation: The seminar presentation is a PowerPoint 
presentation showcasing students’ ability to apply theoretical 
concepts learned in class to the study of a specific cultural artifact 
or media text. 

 
In-class final assessment: Students will utilize key concepts from 
the course to provide theoretically informed analysis to prompts 
about contemporary media texts. The in-class final assessment will 
allow students to independently demonstrate their holistic 
understanding of fundamental concepts from the course. 

Student Study Effort 
Expected 

Class contact:  

 Lecture 39 Hrs. 

 Seminar 0 Hrs. 

Other student study effort:  

 Preparation for seminars and lectures 42 Hrs. 

 Preparation for assignments 39 Hrs. 

Total student study effort 120 Hrs. 
 

Specific 
assessment 
methods/tasks 

% 
weighting 

Intended subject learning 
outcomes to be assessed 
(Please tick as appropriate) 

a b c d   

1. In-class quiz 25%       

2. In-class 
presentation 

25%       

3. In-class final 
exam 

50%       

Total 100 %  
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