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Objectives

The subject has the following objectives:

a. to develop students’ understanding of the form, meaning and use of
language from a pragmatic perspective;

b. to introduce to students the principles involved in the production
and interpretation of written and spoken texts;

c. toequip students with the necessary knowledge and skills for
analyzing professional discourse types commonly used in the
workplace; and

d. to enable students to identify, reflect on, and use the wider
organizational, social and cultural contextual influences which
affect English language in use, especially in professional
communication.

Intended Learning

Upon completion of the subject, students will be able to:

Outcomes

Category A: Professional/academic knowledge and skills

a. negotiate meaning at word, clause and text levels pragmatically;

b. analyze professional discourse with the various pragmatic principles
introduced;

c. demonstrate an understanding of the possible effects of
organizational, social and cultural contexts on the production and
interpretation of discourse in a professional communication setting;

Category B: Attributes for all-roundedness

d. produce pragmatically appropriate utterances and texts in both daily
and professional communication;

e. interpret utterances and texts used in both daily and professional
communication not only semantically, but also pragmatically; and

f. reflect critically on the language choice they and others make during
interaction.

Subject Synopsis/

Indicative Syllabus

The subject emphasizes the application of the following concepts,
constructs and theories to students’ daily professional context

a. Pragmatics as a component of linguistics
b. Pragmatic acts
c. Reference and anaphora




d. Appliable pragmatic principles (Co-operative Principle & Relevance
Theory)
e. Doing politeness, non-politeness and impoliteness in professional
contexts
f. Rapport and rapport management; relational work
. Indirectness
h. Intercultural and cross-cultural pragmatics

Teaching/Learning
Methodology

In addition to interactive lectures and seminars, additional reading

and online learning takes the learner deeper into the concepts, ideas
and application of pragmatics and critical genre analysis in professional
interaction.

Assessment Methods
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In each of the assessments, students will be required to evaluate,
synthesize and apply knowledge of pragmatics to the critical analysis,
interpretation and discussion of spoken and written professional
interaction. All the data samples used in the assessments are authentic
and are drawn from the professional workplace.
Student Study Class contact:
Effort Expected
" Lectures 39 hours
" Seminars 0 hours
Other student study effort:
" Private study 58 hours
" Take-home assignments 29 hours
Total student study effort 126 hours
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