Subject Code | ENGL4001

Subject Title English for Management
Credit Value 3

Level 4

Pre-requisite / |[None

Co-requisite/
Exclusion

Objectives

This subject is designed to further develop students’ English language
proficiency skills. Students taking this subject will already have
followed the subjects English for Effective Communication, English for
Academic Communication, English for Advanced Academic Writing,
and English for Professional Communication, and will have a very high
proficiency level in listening, speaking, reading and writing.

The subject primarily focuses on the English communication skills
required to handle the kinds of discourse encountered at the managerial
level in organizations (including the discourses involved in more
complex logistic processes). In other words, students will acquire the
linguistic competence needed to evaluate and master the complexities
encountered in higher level professional contexts resulting from, for
example, differing corporate cultures and increased levels of ambiguity.

This subject sets out to enable students to develop the English language
skills required to function effectively in an autonomous (as opposed to
a guided) context. In the subjects English for Professional
Communication, students learn the communicative skills necessary to
understand and produce guided discourses.

Intended
Learning
Outcomes

Upon completion of the subject, students will be able to:
Category A: Professional/academic knowledge and skills

a. control and manage the language of the recruitment process;
communicate effectively and creatively in a managerial role;

c. apply their creative capacities to ‘think outside the box’ and
generate ‘new solutions to old problems’;

d. demonstrate effective negotiation skills in achieving a win-win
situation in different negotiating scenarios in the workplace;

e. capitalize on their leadership and entrepreneurial skills;

f.  make use of leadership, public speaking and discussion skills
when chairing;

g. demonstrate leadership and entrepreneurial qualities through




their use of language;
h.  function effectively both independently and as a leader of a team.

Category B: Attributes for all-roundedness

i.  display critical and creative thinking;

j.  display awareness of national and social responsibility;
k. pursue life long learning;

. display leadership and entrepreneurship skills.

SubJect. 1. Managing the discourse flow of the recruitment process (e.g.
Synopsis/ job ificati job  adverti ts,  shortlisti
Indicative job  specifications, ~job  advertisements, shortlisting,
Svilab interviewing, selecting and rejecting candidates)
ylabus 2. The language of negotiation in the workplace
3. The language of mission statements and key organizational
objectives
4.  Writing a business plan (including a SWOT analysis, strategic
g P g y g
plans, etc.)
5. Critically evaluating the appropriate delegation of work
arising from discourse flows.
I’Teachl.ng/ The teaching and learning approach will be task-based, student centred,
Me atll'nmtlilgl interactive, and reflective. Students will learn how to become
cthodology competent in the language of administrative work through small group
discussions, seminars and simulated language tasks. This subject
requires critical and creative thinking, problem-solving and attention to
detail.
Assessment
Methods in Specific % Intended subject learning outcomes to be
Alignment assessment weightin assessed (Please tick as appropriate)
with Intended || methods/ g 1
Learning tasks a|bjlc|d|e|f|lg|h|1|]|k]|]l
Outcomes
1.In class 40%
assessment
v |V v VI Iv I iv |V
2. Business 20% Viviviviviviviviv]iv]vy
Presentation
3:Inter\{iew 30% vivlve v vivivivivl v
Simulation
4.Class 10% Viviviviviviviviviviv]vy
participation




Total 100 %

The main purpose of the assessed tasks is to measure students’
understanding of the course and their ability to apply what they have
learned to analyse and produce spoken and written texts in a
managerial context.

The in-class assessment (40%) is to check students’ understanding of key
concepts in managerial writing and their ability to analyse, produce, and
revise written texts in a managerial context.

The business presentation (20%) is to provide students the opportunity to
practice speaking English in a business communication situation, such as
a venture capital pitch, a market analysis, or a business solution to a
grand challenge, etc.

The interview simulation (30%) will provide students with the
opportunity to role play various positions in the interview process.

Class participation (10%) includes in-class activities such as negotiation,
interviews, and presentations throughout the semester.

Student Study | Class contact:
Effort
Expected =  Seminars 39 Hrs.
Other student study effort:
= Private study 58 Hrs.
= Take-home assignments 29 Hrs.
Total student study effort 126 Hrs.
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