Subject Code ENGL1001

Subject Title Introduction to English Speaking Cultures

Credit Value |3

Level 1

Pre-requisite / |None

Co-requisite/

Exclusion

Obiecti The central objective of the subject is to develop students’ awareness and

jectives . . .

understanding of key factors that shape contemporary life across English-
speaking cultures, with special comparative concentration on the UK and
the USA. The examination of English-speaking cultures is essentially an
exercise in critical cultural appreciation but will also serve to underpin and
strengthen students’ on-going learning of English and, at the same time,
sharpen their perceptions of aspects of their own society.

Intended Upon completion of the subject, students will be able to demonstrate an

Learning informed understanding of politics, religion and education in British and

Outcomes North American cultures, and in particular to:

a. evaluate critically the beliefs and values of these cultures with
respect to nationality, ethnicity, customs and traditions;

b. relate these identified beliefs and values to their own cultural
backgrounds;

c. understand the development of aspects of lifestyle and identities
such as gender relations, family life and work, and leisure in these
cultures;

d. demonstrate a clear understanding of the roles of the arts and
media in these cultures and their impact on the rest of the world.

e. show an improved awareness of the relationships between global
and local cultures;

f. demonstrate an increased capacity to analyse critically the global
impact of English language and its cultures; and

g. show a critical appreciation of how culture mediates
communication in British and North American societies.

Subject e Nationality and ethnicity: aspefzts of sq—called ‘natiqnal
Synopsis/ ghargcters’, customs and traditions, attitudes to foreigners and
Indicative immigrants, etc;
Syllabus e  Education and employment: attitudes towards education, school
and university life, vocational training, etc;
e Life styles and identities: gender relations, family life, religious
affiliation, work and leisure, etc;
e  Government and politics: types of government, party systems,
other forms of political participation;




e  The media: ownership, political orientation, programming
policies, media and society, etc.

e  Culture: pop culture vs high culture, society and culture,
subcultures, taxonomies of culture

Teaching/

Learning
Methodology

The teaching and learning approach is task-based, student-centered,
interactive and reflective. There is a balance of individual effort and
cooperative inter-dependent learning; in this way a balance is achieved in
terms of personalising and socialising the learning process.

Assessment
Methods in
Alignment
with Intended
Learning
Outcomes

Specific %
assessment weighting

Intended subject learning outcomes to
be assessed (Please tick as appropriate)

methods/tasks
a b c d e f|g

35% v v v oY

1. Term paper

2. Group oral 30% N N N NI

presentation

35% NN NN

3. Group written
project

Total 100 %

The main purpose of the assessed tasks is to check students’
understanding of key concepts and their ability to apply these concepts to
the analysis of aspects of particular English-speaking cultures. The aim is
also to ensure that assessment is for learning as well as of learning. The
assessment tasks reflect this philosophy in the way they meet ILOs: the
term paper permits individual reflection, analysis and comparison of a
self-chosen aspect of the politics, religion or education of the English-
speaking cultures in question; the group oral presentation provides the
chance for students to identify and research an area of common interest
in either the arts, media or lifestyles of the two cultures in question, and
the group written project gives students the opportunity to identify and
explore aspects of nationality, ethnicity, customs and traditions in one or
more of the cultures in question.

Student Study
Effort
Expected

Class contact:

=  Lectures 39 Hrs.

=  Seminars 0 Hrs.

Other student study effort:

= Private Study 56 Hrs.

= Take-home assignments 28 Hrs.

Total student study effort 123 Hrs.
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