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The Hong Kong Polytechnic University 

Subject Description Form  

Subject Code CBS2CM09P 

Subject Title Communications in Greater China 

Credit Value 3 

Level 2 

Pre-requisite /     

Co-requisite/ 

Exclusion 

Exclusion: 

CBS2C09 and CBS4442 and CBS2CM09 and CBS2C09P 

Students from CBS are excluded from taking this subject. 

Objectives 

 

 The subject examines the nature of human relations and the characteristic 

patterns of language and communication in Greater China, with the aim of 

enhancing students’ awareness of the diverse, pluralistic as well as common 

development and practice of communications in Hong Kong, Mainland China, 

and Taiwan.  Perspectives from both Chinese and Western scholars discussing 

the socio-psychology of the Chinese and the related patterns of language and 

communication will be utilized so as to further develop students’ critical and 

analytical skills within a comparative framework.     

Intended Learning 

Outcomes 

(Note 1) 

Upon completion of the subject, students will be able to: 

Category A: Personal/professional/academic knowledge and skills 

(a) Enhance the understanding of self and of the functions of language and 

communication for human relations in Greater China;  

(b) Articulate the issues and the varied as well as common systems of 

communication in Hong Kong, Mainland China, and Taiwan; 

(c) Analyze language use in relation to the speaker’s goals in multicultural, 

pluralistic contexts of the Greater China region;  

(d) Evaluate the appropriateness and effectiveness of communication in the 

Greater China region based on their acquired knowledge of the cultural 

norms and variations between Hong Kong, Mainland China, and Taiwan. 

 

Category B: Attributes for all-roundedness  

(e) Demonstrate an enhanced understanding of the interplay between the 

traditional and the modern and between the East and the West in the 

development of human relations and communications;  

(f) Broaden outlooks with enhanced knowledge of the linkages and differences 

in the Greater China region;  

(g) Display critical analytical skills, particularly in relation to social relations 

and communication strategies between Hong Kong, Mainland China, and 

Taiwan. 

 

Subject Synopsis/ 

Indicative Syllabus 

(Note 2)  

1. Introduction 

-  Basic concepts in communication  

         - The Development of Greater China and Its Constituents 
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2. Chinese Relations & Interpersonal Communication: 

        - Chinese face & politeness 

 - Address forms & appellation 

        - Harmony & Chinese communication 

        - Power & hierarchy in Chinese interaction 

        - Guanxi & Chinese networking  

        - Reciprocity & Chinese communication 

 

3.  Media & Professional Communications in Greater China: 

 - Ideology & journalistic practice in Greater China 

         - Political communication      

 - Stylistic variation & change in Chinese advertising 

         - Chinese communications with new & social media  
 

Teaching/Learning 

Methodology  

(Note 3) 

The subject will be divided into lectures and tutorials. Lectures will cover the 

major themes in the broadest form while tutorials will provide in-depth 

discussion of selected topics from the readings with problem sets to tackle. In 

addition, special small-group tutorials for the student will be designed in 

collaboration with CLC colleagues if the student wishes to use this subject to 

complete their CR requirement. 

 

To maximize the learning outcomes for the students, a combination of various 

teaching methods will be used,  e.g., screening of film and audio-visual 

materials of Chinese communication or of communications in Greater China, 

internet-surfing, collecting texts and talks of Chinese communication and 

analyzing the scripts of text and talk, group discussions with and without 

worksheets, and/or invitation of guest speakers from the different regions of 

Greater China.  

 

Assessment Methods 

in Alignment with 

Intended Learning 

Outcomes 

(Note 4) 

 

Specific assessment 

methods/tasks  

% 

weighting 

 Intended subject learning 

outcomes to be assessed (Please 

tick as appropriate) 

a b C d E F G 

1.  Quizzes 30%        

2.  Group 

 Discussions & 

 Presentation 

40%        

3.  Term paper 30%        

Total 100 %   

Explanation of the appropriateness of the assessment methods in 

assessing the intended learning outcomes:  

While the quizzes will assess the students’ grip of the subject matter of a 

general nature, the students will also be given readings and problem sets in 

group discussions and presentation which involve critically evaluating the 

appropriateness and effectiveness of communication in the region based on 
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their acquired knowledge of the cultural norms and variations in the region. In 

the term paper, the students will be required to select some aspect of language 

use in the Greater China region and to examine it in relation to the speaker’s 

goals in complex social relations and within the larger social context(s). 

Student Study 

Effort Expected 

 

Class contact:  

 Lectures 26 Hrs. 

 Tutorials  11 Hrs 

 Tutorial for CW 2 Hrs 

Other student study effort:  

 Readings  35 Hrs. 

 Writings 35 Hrs 

 Discussion 10 Hrs 

Total student study effort  119 Hrs. 
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