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Climate change — a global issue

Fast Fashion and environmental concerns
Slow Fashion concept

International practices

Asia and Hong Kong practices
FoE(HK)’s Trees.COOLiving
Slow Fashion in Hong Kong
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'3 ﬂﬂ Climate Change - what Leonardo DiCaprio
' : has to say:

e At the UN Summit 2014:

“...This Is the most urgent of times, and the most urgent of
messages.

... And now it’s YOUR turn, the time to answer the greatest
challenge of our existence on this planet ... is now.

| beg you to face it with courage. And honesty. Thank you.”
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Climate Change — What Leo has to say:

e In his 2016 Academy Award winning speech:

*“...Climate change is real, it is happening right now. It is the
most urgent threat facing our entire species, and we need to
work collectively together and stop procrastinating...”

o““...We need to support leaders around the world who do not
speak for the big polluters, but who speak for all of
humanity...”
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Our environment provides resources which we require for
our living needs:
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Fast Fashion:
a phrase refers to the industry’s practice, it is highlighted by QUICK
production of clothing collections that capture the NEW current luxury fashion

trend at LOW costs.

- Why it thrives?

Supply Demand
-Rapid prototyping -Trendy product
-Efficient transportation and delivery - Easy access
-Merchandise ready - Cheap price
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Practicing
consciousness

Acknowledging
human needs

Respecting
people

Diversity

Seeing the
Big Picture

®* maintain

e all actions ecological, e secure the e respects and e aspire to

are
interconne
cted
within
larger
ecological
and social
systems

social and
cultural
diversity

fair
treatment
of fashion
workers

acknowledges
human needs
across the
globe

make a
difference in
the world



Building Resourceful
relationships e using

e Collaboratio locally

n available
materials,
resources
and
human
capital

Maintaining
quality
beauty and
care

e offering
traditional
cuts and
creating
beautiful,
timeless
pieces.

PLANET PEOP LE H?OF .

Profitability

e sustain profits
and increase

visibility in
market in
order to be

competitive

Slow Down
Consumption

e decreasing
new fashion

production
allow
ecosystem to
regenerate
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Sustainable Apparel Coalition: industry’s foremost alliance for
sustainable production, formed by Patagonia and Walmart in 2009

e SAC’s HIGG Index:
— Measurement tool for:
— Retailers/ Manufacturers/ Brands

— Evaluate environmental , social and labor impacts

 Objectives:
— address inefficiencies,

— resolve damaging practices,

— achieve environmental and social transparency.
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The Sustainable Apparel Coalition

SAC currently has 171 members representing Retailers, Manufacturers, Governments, NGO,
Academia
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Source: http://apparelcoalition.org/members/
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REDUCE:
WE make useful gear that lasts a long time YOU don’t buy
what you don’t need

REPAIR:

WE help you repair your Patagonia gear YOU pledge to
fix what's broken

REUSE:
WE help find a home for Patagonia gear you no longer need
YOU sell or pass it on*

RECYCLE:
WE will take back your Patagonia gear that is worn out
YOU pledge to keep your stuff out of the landfill and
incinerator

REIMAGINE:
TOGETHER we re-imagine a world where we take only what
nature can replace

+
—PEJT Slow Fashion — International Practice
(Intl” Retailers)

DON’T BUY
THIS JACKET

COMMON THREADS INITIATIVE
Together we can reduce our environmental footprint.

Source: Patagonia.
(http://www.patagonia.com/email/11/112811.html)
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1. Tom Cridland: 2. MANONIK
- International sustainable - brand created by Yoshiyuki Minami
fashion brand - explores sustainability, micro-
- producing luxury clothing in production
unique colors - based on the materials availability
- “the 30-year collection” - handcrafted pieces

-http://www.manonik.com/processes-1/

Source: http://www.tomcridland.co.uk/pages/about l ’
Source: http://www.manonik.com/processes-1/
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Recycled Polyester Fiber

1.1 Hong Kong Non-Woven Fabric Industrial Co Ltd (HK

Non-Woven)
- One of the 9 manufacturers from Hong Kong listed on
the SAC
- HKNW’s commitment to eco-innovation and The amironmental impact

reduction effect of ECOPET™
has been substantiated

technology Vet i,

- Partnership with TEIJIN Group to promote ECOPET™
and ECOCRICLE™ FIBERS

peoerated

The ecological nature of ECOPET™ becomes evident by comparison!

The Environmental Impact Reduction Effect af ECOPET™ =577

Recovered FET bodtles Flakes Pellets ECOFET™ siaple fiber

TEUIN FIBERS LIMITED 16
T —

Source: http://www.hknonwoven.com/eng/partners.html



Nt
’:e 8] Slow Fashion — Hong Kong Practices

frlends = *
%, orveearth ﬁ (Manufacturers)

1.2 Cotton Leaf
- Started in 2014 in Hong Kong.

- to conserve environment, improve lives through
sustainable clothing.

ot - use ONLY organic cotton certified with Global Organic
Certified by Contral Union

cu sarar Textile Standard

- GOTS: high-level social and environmental criteria are met
along the entire supply chain

"We believe green clothes can change lives and we work
hard to deliver just that"

17/
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1.3 The “To Make Locally” (TML) project
- Initiated by local manufacturer Grandion Industrial Ltd

- Hub to harness design talent, free flow of goods, information and funds, “Made by
Hong Kong” brands.

 Smart Maker Platform — Fabrication Lab: for international and local designers and
entrepreneurs to exchange ideas

 Low Carbon Footprint Production Centre: for minorities with experience
e Diversified Digital Printing and Production Centre: high-tech digital printing
e 020 Experimental Centre: online and offline sales
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1.4 EARTH.er
* Local Hong Kong retail brand @
e Ethical/ Eco/ Green merchandises: Preas :
Use of eco-friendly materials and processes, :j,,:ll,“

minimize material use and wastage, functional &
fashionable, fully express the local cultures.

e Collaboration with remote villages in South Asian

countries. _ _—
. # ‘ . |
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Recycling / Upcycling/ Redesigning

St James’ Settlement:

Green Ladies

1. Consigners: second hand clothing for sale (donation to SIS, return to
consigners)

2. Customers: more affordable prices

3. Society: working opportunity

RIEEY - LHEEEEIE
FRESERN - KTOLISEER"FLEHE | —0E -
FEHTVEMSEN=AIFEN - FRELREDRE o

Green Ladies2—EIR{FRTFS - HEB@EKBE L . RN
OB EEREREEER - SHEERAULIBESH -
FNMEEESESTERERR -

BliEmE NS RFIRE - EEMEEE

Green Ladies#BNF@32{b - LIBRARESEIE » WL
THE  BHEEREYERER  ANERPERLEET
HER - BEHIEIBE - RIFMMFRE -
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Source: http://greenladies.sjs.org.hk/about.html
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St James’ Settlement:
Community Oriented Mutual Economy ( " 1 E&&HE T BIETE] | )

1. Economic (£X% H &) : through the exchanges of goods and services among
community members to optimise the use of resources;

2. Social (+f=r H4&) : through enhancing communication among community
members to build up network;

3. Cultural (/B HAE) : through purchasing and exchanging goods and services to

contemplate on the quality of daily consumption.

99008 B A A it
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The Oxfam Shop

- Sells second-hand items donated by public
(from clothing to home accessories)

- Operated by and gain support

-Sales income goes towards Oxfam’s
humanitarian projects

Source:http://www. oxfam org.hk/en/theoxfamshops.aspx

The Salvation Army (recycling program)
- Organizational and personal donations
-Family stores

- Community donation of clothes and goods
- Recycling collaborations

- Community used clothes recycling bank
scheme

Source:
http://www.salvationarmy.org.hk/en/services/news_and_schemes
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REDRESS

an environmental NGO working to reduce waste in the fashion industry. We work

to do this in three ways:
1. Educating and nurturing emerging fashion designers
2. Inspiring and informing fashion consumers

3. Catalyzing and changing the fashion industry

THE ECOCHIC DESIGN CONSUMER INDUSTRY
AWARD CAMPAIGNS ENGAGEMENT 23

Source: http://redress.com.hk/#
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LOHAS 10 Do’s
B BE B BE Refuse « Reduce
TEEREH Recycle « Reuse (BYOB?3)
VAR &GN Redesign « Repair
HWE - Ee Order Less » Waste Less
%3%/DA Less Meat « More Vegetables
3= FHZe 3 Turn Off « Turn Down Air-con
H RN Drive Less « More Mass Transit
17 - B Hike + Bike
&b - BHRE Urban Greening « Farming

Bt AERE Buy Locally « Care Globally
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e Current HK Slow Fashion Practices :

— Service level: tailoring uniqgue commodity (everlasting

and life warranty)
— Manufacturer level: Innovative technology (RITA)

— Community level: recycling, upcycling and redesign

3
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What Products and Services?
Trendy

- Accessible

- “Affordable”

How?
Reimagine, Recreate, Reconstruct

F




2
;‘ZE

ﬂb .
5 riends

BREE/ Speakers:

4&?{ FOE(HK) Upcoming Events

amearth B8 — 3.22 Water Forum
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HER/ Date: 22**March 2016
B3/ Time: 08:30 - 17:30 GENR
B/ Venve: BAFPXALPRABIGESNME M T 25 H8 B/ Free Admission

LT2, Ground Floor, Yasumoto International Academic Park, CUHK
R EhF 1% .

FEONXABRINEREREES RIS
Prof. Yonggin CHEN, David, Professor of Geography
and Resource Management Department, CUHK

FiE e a

ik 2 RE=ER
Ms. Su LIU, Advisor of

Friends of the Earth (HK) Charity Ltd

W lg g

RRESMRIBREPRIRIAN R E(E
Prof. Zhanfeng DONG, Chinese Academy for
Environmental Planning (CAEP),

Ministry of Environmental Protection

- -~
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Ir Prof. Daniel M CHENG MH, Je, .
Chairman of Federation of Hong Kong Industries

O R

SERRABLBRBRRIE TrPes - (ooLiving RS EARERHRRERAE
Prof. Xun WU, Professor of Division Mr. ¥i DENG, Project Director of
of Social Science, HKUST Beijing Sansheung Institute of

Environment and Development

0 Ko Fw 1B
O mrtss Water Forum 09 3ees 3

ERGHEXHESESESERE i mRBISR SRR R R R R EE
Mr. Ying-shih HSIEH, Chairman of 2 U I E Ms. Yan DU, Director of
the Environmental Quality Protection Foundation Chief Planner and Designer Office,

Unban Planning & Design Institute of Shenzhen
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D NATIONAL
GEOGRAPHIC
CHANNEL

17th April, 2106

Registration at:

http://natgeorunhk.com/en/ENG/
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